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What Can Exposition Press Do for the Author 
of an UNPUBLISHED Manuscript? 


The numerous success stories in our files clearly indicate why so 
many authors, editors and critics regard Exposition as the most 
imaginative, daring and enterprising publisher in the subsidy field. 
The degree of acceptance and recognition we have brought to so 
many writers and the reputation we now hold in the literary world 


are unparalleled in the history of publishing. a 


WHAT THE PRESS SAYS ABOUT EXPOSITION 


Chicago Sun-Times: “Edward Uhlan is the spearhead of the clean-up move- 
ment in ‘subsidy’ publishing.” 

Les Angeles Herald Express: “Uhlan has brought honesty and fair deal- 
ing to the neglected field of self-subsidized publishing.” 

Dallas Times Herald: “Uhlan lands blow upon blow in the solar plexus of 
the dishonest subsidy publisher, and outlines a neat yardstick by which 
authors can measure the quality of the firm with which they are or might 
be dealing.” 

Artecion: “A subsidy with integrity and heart.” 

The Psych Quarterly: has published more than one book 
of literary, sociologic or scientific merit, as this reviewer can testify.” 


AN OPEN LETTER TO WRITERS FROM ONE OF 
AMERICA’S OUTSTANDING WRITER-THEOLOGIANS 

< 


Oct. 16, 1957 
Dear Writers: 
When I was asked to make available to a wider read- 
ing public a variety of essays that had been published 
in periodicals or di at fi I found 
that the regular ‘trade’ publishers were not interested 
in taking such a book. A friend mentioned Exposition. 
I found this organization cooperative in every way, 


attractively printed and bound volume, and eager to assist in making it 
known to the church reading public. Their terms were reasonable and their 
contract was adhered to strictly and loyally. 1 can commend Exposition 
Press both to the new author who is seeking publication of a manuscript and 
to the old author, like myself, who has a project which the ordinary ‘trade’ 
will not wish to undertake. 


Sincerely, 
W. Norman Pittenger 


Seminary has had 19 books published by trade houses 


NEW BROCHURE—FREE 
Read the complete story of 20 years of 
publishing in our illustrated brochure, YOU CAN 
YOUR BOOK. Contains information tor writers 
of our subsidy plan which has enabled over vriti 


publish their books. Write for your free copy today! 


HOW RUTH STOUT EARNED $5,850 IN TWO YEARS! 


August 19, 1957 

Dear Ed Uhlan: 
Our little “Green Thumb” book is two years old today. 
I don’t know what it has done for you, but here is what 
it has done for — and to — me: 

1. I have joined the ranks of the nouveaux riches. 

2. I am famous and renowned. 
In royalties, over and above the amount I gave you 
to publish the book, I have received $2,235.45. That 
is all profit. I have also received the following: 
For lectures to garden clubs and other organizations 
For newspaper column 
For books I have sold at lectures, by mail and to visitors 
Teaching gardening in a country day school 80.00 
My expenses for all these goings-on were not high. Let us say roughly $200.00 
and I have a clear profit of $5,850.45. Not bad for a 73-year-old! I've received 
over 1,000 letters from every state in the Union and 15 foreign countries. 
Here in Redding, Conn., there are quite a few writers. I imagine they felt 
secretly superior and sorry for me when I subsidized my book, while they have 
“trade” publishers. Now, when we compare notes and they find that the 
author who subsidizes his book can make more money than the one who 
doesn’t, they are just faintly green with envy. 
I have not put on paper before what my little book has done for me. I'm 
grateful to you and your staff. You all take such a friendly interest that, eset 
getting rich and famous, I'm having lots of fun. 

Best to you all, 
Ruth 


HOW DICK SNYDER AVERAGES $50 WEEKLY 
IN ADDITIONAL INCOME! 


$945.00 
730.00 
770.00 


June 24, 1957 


Dear Mr. Uhlan: 
Three years ago you published my first book, “Deco- 
rating Cakes for Fun and Profit.” 
The thousands of fan letters which have poured in 
indicate the impact that authorship has made on our 
lives. The books have been profitable in a financial 
way, too. After ALL our expenses our income was as 
follows: seven royalty checks totaling $6,186.00; sale 
of 150 free books, $600; gift value of 50 free books, 
$120; profit of 40% on 250 books bought from pub- 
lisher and sold to students, $400— for a total of 
$5,053.60. 
This left us a net profit of $3,768.00. 
1 know that the only way a special book like mine can be published is the 
subsidy way; the author and the publisher share the risks and the profits. But 
what is more important is that subsequent editions pay us 20% . This is double 
the royalty that most authors receive. 
Two years ago you published our “27 Special Creations for Cake Decorators,” 
a $1.00 supplement with no subsidy required from us. 
A conservative estimate of our royalties from here on is about $1,200 a year. 
Our books have also brought additional students to our private school, and 
therefore additional income of at least $1,000 more a year in profit. It could 
be more. 
Of course, there are many satisfactions that can’t be measured in money: 
new friends, prestige, and knowing you are filling a need. 
To have all these satisfactions, and income too, is just that much more wonder- 
ful and difficult to believe. We wanted you to know how much we appreciate 
your having made such miraculous things possible. 


Sincerely, 
Richard V. Snyder 
YOUR MANUSCRIPT EVALUATED PROMPTLY 


No matter what type of manuscript you have written, fiction 
or nonfiction, submit it to us now for a prompt and free editorial 
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Prominent Writer Considers 
Palmer Training Finest 


“What | learned about magazine 
writing from Palmer Institute has been 
invaluable to me ever since. Natural- 
ly | am an enthusiastic booster for the 
Staff and Course, which | consider the 
finest of its kind in existence,’’ says 
Keith Monroe, widely known writer 
whose articles appear in Saturday Evening Post, Read- 
er’s Digest, New Yorker, Good Housekeeping and other 
top-pay magazines. : 


WANTED: More 
New Writers 


Say Editors Themselves 


If you’ve been reading the writers’ magazines, you 
will have noticed how editors are searching for new 
writers. If you are not making sales, maybe it’s be- 
cause you just don’t know how to put your ideas 
together—and that’s where we come in. You see, 
our instruction is unique in that it includes train- 
ing for all fields of creative writing—short stories, 
mysteries, articles, T'V-radio scripts, etc. 


Earn While Learning At Home 

Many Palmer beginners earn while learning, re- 
ceiving welcome checks for material that may be 
turned out quickly when you acquire the tech- 
nique. Palmer training is endorsed by other famous 
authors, such as Rupert Hughes, Katherine Newlin 
Burt and hundreds of successful graduates. 

$1400 from Outdoor Life— 

“Sold an article on hunting to Outdoor Life for $400 
—that makes $1400 from them, plus two stories to The 
Trapper, and several to other men’s magazines. The 
time I spent on your course was the most valuable I 
ever spent.” Ray Beck, Knox, Pa. 

Makes $250 MacFadden Sale— 

“Just sold my first confession story for $250—what a 
thrill! Your course certainly tied in neatly to make my 
story salable.” Frances E. Lang, Bellwood, III. 


FREE Lesson Shows How 

To learn more about your opportunities as a 
writer, and how Palmer Institute’s proven home- 
study training may help you, send for free typical 
lesson package and 40-page book, “The Art of 
Writing Salable Stories,” which explains Palmer's 
unique method of training for highest pay in all 
fields. No obligation. No salesman will call. Send 
now before you forget! 


Palmer Institute of Authorship 


Only School of Writing Accredited by 


National Home Study Council Since 1917 
1680 N. Sycamore, Desk G-88 —" 
Hollywood 28, California Veterans 


Mail This Reminder Coupon or Send Postcard 
“Palmer Institute of Authorship 
1680 N. ow Desk G-88 
Hollywood 28, Calif. 

Please send me free lesson package and 40-page 


book explaining how you help new writers get started and 
experienced writers increase their income. 


Please print clearly. Veterans: check here oO 


| 
| 
Mr. 
Mrs. ‘ 
Miss 
Address 
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Sell the Scripts 


You Write! 


WE SHOW YOU HOW 

This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that you are becoming a 
better writer. PRACTICAL MAGAZINE WRIT- 
ING is the new, totally different way of stim- 
ulating and developing writing ability. You are 
helped to know exactly the kind of professional 
writing you can do best, and then to write 
articles, stories, verse, TV plays, etc., according 
to your aptitude. This is the sure way to write 
for pay . . . to express yourself with freshness 
and vitality . . . the qualities editors want. 

As never before, you will discover new usable 
ideas. You will write instead of dream about it. 
And amazingly, you will find more energy for 
writing, progress will be much easier. 


STIMULATING — LEADS TO SALES 
I think your course is the best thing on the 
market, as it is practical, psychologically sound, 
and stimulating — just what the writer needs to 
whet his creative spirit. | have been bitterly 
disappointed in all the other courses | have 
taken, but Practical Magazine Writing is some- 
thing new and different and wonderfully valu- 
able. Since finishing it | have made three im- 
portant sales and have developed plots for a 
number of other stories.—R. M. REED, Praise, 

y. 
FRE ed from a course. Send today for 
the free booklet, ““Your Way to 


Successful Authorship,’’ that tells you about 
this new plan. 


Use This Convenient Coupon 


Get EVERYTHING you ever want- 


The Simplified Training Course 

1817 Gilpin St., Denver 18, Colo. 

Please send me the free booklet; no cost or 
obligation. 


CHICAGO WRITERS’ CONFERENCE 
October 2-4 


Edit d writers will conduct workshops in juvenile, 
short story, article and other fields. Cash prizes! All sessions 
held at Hotel Sherman. For details, write to: 

Irv. Leiberman 
565 Hipp Annex Cleveland 15, Ohio 
(Be sure to ask about our writing courses starting in Sep- 
tember.) 


BIGGEST $1.00’‘s WORTH TODAY! 
Written for Beginners and Professionals! 


Want to SELL CONFESSIONS? Do you write but can’t SELL 


SHORT-SHORTS? Have trouble with PLOTS, ome 


, SCENES, ETC.2 Then you need a copy of 
YOUR SCRIPT A PROFESSIONAL POLISH”! Send for it today! 


BEVERLY HILLS WRITER'S SERVICE 
P.O. Box 4215 Tucson, Arizona 
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What Readers Say 
How MSS. Get Lost 


It is indeed puzzling how MSS. sent to publishers 
in good faith cannot be accounted for. My hunch 
is that staff readers take them home to be read at 
leisure and inadvertently lose track of them. 

Some years ago a play I had sent to the Theatre 
Guild was finally recovered in a storage barn of 
the Sanitation Department on the lower East Side, 
some five miles removed from the Theatre Guild 
premises. Several pages were missing but, mirac- 
ulously, not the title page with my name and ad- 
dress on it. 

On that occasion a playreader for the Theatre 
Guild was frank to admit that he had intended to 
read the play and had missed it en route to his 
home. 

{ do think you might publish more complaints 
from authors and in that way perhaps arouse a 
greater feeling of responsibility on the part of 
publishers. 

I. Emnsrapt 
New York, N. Y. 


Usable Filing Systems 

If all writers hate routine and record keeping as 
1 do, they will appreciate this. I save large mail- 
ing envelopes—or purchase new manilla ones—and 
place MSS. inside, together with carbons and 
marketing information, criticism, editorial com- 
ment. 

On the outside in large easily read print go the 
title, date and place of submission, and acceptance 
or rejection date. Everything pertaining to that 
work is in one place. Unfinished MSS, with notes 
occupy one shelf or drawer. Finished and unsold 
another. A still smaller space holds those sold, each 
in its individual envelope. 

FLORENCE DoyLe Putt 
Columbia Station, Ohio. 


I don’t use the file card system, I have a desk 
secretary note book and I put down the name of 
the publisher I send to and the date and the name 
of the article or poems or greeting card verse 
material. If any of it comes back (which it does 
sometimes) I then put the date and all informa- 
tion on the same page and have it all in one piece. 

ROZALIA BRACE 
Oklahoma City, Okla. 


Is Block’s Road Map Wrong? 

In the June A&J, there is an article by Lawrence 
Block that would send all would-be writers to tear- 
ing up their manuscripts at once. /f they didn’t 
check other writers’ successes first. 

To name a few of the best sellers, and their 
authors who have employed the “off stage” ad- 
jectives and adverbs, I am quoting excerpts from 
them. 

By Love Possessed, James Cozzens, Pulitzer Prize 
winner: “Don’t lecture me” Noah roared’ (not 
said) ... Smilingly apologetic, Garret said, “Oh, 
I know.” . . . Mr. Woolf's mournful smile faintly 
lit his swarthy pallor. 

Jan de Hartog, in Duel with the Witch Doctor: 
“Not quite,” Willem answered apologetically (not 
said). “I’m sure Captain,” Dr. Kramer said, with 
a hint of a smile. 
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_ Pearl Buck's Letter from Peking has the follow- 
ing: “You must not mourn for anyone,” he said 
urgently ... “Permanently so?” he asked, tilting his 
eyebrows ... “You don’t like it,” he muttered. 

_ Dialect is most necessary. For instance in Island 
in the Sun, how else could Alec Waugh differentiate 
between his characters? 

These books from which I have quoted, are not 
only best sellers, but they have also reaped a nice 
tidy sum from the box office, and that I'll go 
along with any day before I start tearing up my 
manuscript. 

I haven't blazed any great trail as yet, with my 
writing, but I have always looked upon the A&/ 
as a sort of guidepost. Something is wrong with the 
map that Lawrence Block has laid out. 

Dickens, ‘Thackeray, Balzac, etc., probably 
wouldn't rate even a spot in the corner drug store, 
but when one wants to expand his vocabulary and 
phrasing, it is well to take them down and dust 
them off occasionally, and get away from the 
staccato type that is sometimes just an echo of the 
dictaphone. 

The writers that I previously mentioned have 
kept a medium between the old and the new, and 
haven't struck out all that lends color to situation, 
speech, character, or dialogue. 

HELEN G. NELSON 
Los Angeles, Calif. 


Sources for Photographs 


In his recent article Townsend Godsey didn’t 
mention one source of photographs—the police 
photographers all over the country. My wife and 
1 are the police photographers for the Sherman 
(Tex.) police department, the Grayson County 
sheriff's department, and the local highway patrol. 
We cover the police beat 24 hours a day, seven 
days a week. We shoot about every type of photo- 
graph that could be mentioned—murders, burglar- 
ies, suicides, fires, drunks. We photograph every 
automobile accident in the county. We, and I am 
sure other police photographers, have thousands 
of photographs on file that probably would meet 
any writer’s requirement. 

Writers needing eg er might get in touch 
with their local police photographers. If they 
don’t want photos showing local people, they 
might write me or some other police photographer 
describing the photo they need, and let us send 
them the nearest thing we have to it. 

ERNEST MILLER 
Sherman, Tex. 


A Paying Investment 


The best investment I ever made, was when I 
spent 20 cents for a copy of Author & Journalist 
in 1928. An item in that number told of the 
National Kindergarten Association having a need 
for articles on child training, told in story form. 
I wrote one and sent it to them, and it was ac- 
cepted at their regular price of $5. From that time 
till they dropped the feature, I was a contributor 
and sold them forty articles, which made $200 
from an investment of 20 cents. If all my invest- 
ments had turned out like that one, I would prob- 
ably be a millionaire now, 

Mary STArRcK KERR 
Glendale, Calif. 
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Money Talks-- Over 
$10,000 Talking! 


“Never Again Will | Be Skeptical 
. . . PROFESSIONAL WRITING CAN 
BE TAUGHT BY 


writes writing award winner J. E. Logan, of 
Michigan, who has good reason to know— 
because, as he says: 


“For about 7 years I have been entering contests 
with regularity and persistence ...1I knew that I 
needed to learn how to write in a professional man- 
ner... By using the methods and techniques 
recommended by The New York School Of Writ- 
ing I recently won the largest award of my writing 
career—a prize worth about $8,000. 

“Never again will I be skeptical of the statement 
that PROFESSIONAL WRITING CAN’ BE 
TAUGHT BY MAIL!” (Letter written when he 
was not even half through the course.) 


OVER $1500 IN SALES SINCE 
STARTING WITH NYS 

“I have totalled up my sales since I have been 
working with you. I have sold a total of 71 pieces 
of all kinds, amounting to $1,458.23. 

“I have just had an acceptance of the National 
Park story you criticized for me a short time ago. 
Family Weekly Magazine is taking it for $150.00,” 
writes H. N. Ferguson. 


OVER 100 SALES! 

“First, I say emphatically that the volume ge oe 
nile (teenage) sales I have enjoyed is a direct 
result of my work in the N.Y.S. course. Among the 
many nh points that my instructor taught me, 
one very helpful one was to establish and follow a 
story line. I am enclosing a story that was begun 
as a part of the course. I sold it shortly after finish- 
ing the course, to The Methodist Publishing Co.,” 
writes Julia Collier, of Washington, D. C. 


We Teach You To Write Stories, TV 
Scripts And Articles And Then 
We Help You Sell Them! 

This course backs up its teaching with its own 
marketing. You will find that NYS markets your 
salable manuscripts for you through the nationally 
known literary agent who placed among other suc- 
cesses THE TEAHOUSE OF THE AUGUST 
MOON. Compare NYS with all other courses— 
don’t settle for less than NYS! 


SEND THIS COUPON TODAY - mK 


~ NEW YORK SCHOOL OF WRITING 
Dept. 521, 2 East 45th Street, New York 17, N. Y. 
Send me, at no obligation your FREE _ booklet | 
WRITING FOR WELL-PAYING CAREER; 
Aptitude Test; and Sample Material, 


Licensed by the State of New York. 
(This inquiry is confidential. 
No salesman will call). 


! 
| 
5 


Books for Writers 


In this department are reviews of new books of 
Special interest to writers. As a service to its read- 
ers, Author & Journalist will supply any of these 
books at the published price postpaid. Send order 
with remittance to Author & Journalist, 13/3 Na- 
tional Bank of Topeka Building, Topeka, Kansas. 


Tue Curturep Man, by Ashley Montagu. The 
World Publishing Company. 288 pages. $3.95. 
Drawing a clear distinction between education 

and culture, Dr. Montagu emphasizes the fact that 
the cultured man is primarily “a bearer of the 
continuity of civilized values’—a sense of humor, 
freedom from prejudice, understanding of human 
nature, sound principles, feeling of responsibility 
for decency and justice, encouragement of the 
unique, wisdom. 

The discussion is excellent. It is followed by 
more than 200 pages of quizzes in fields ranging 
from agriculture to painting, the answers to which 
should presumably be known by cultured persons. 
While all are interesting, many of them seem mere- 
ly tests of information rather than culture—they 
would be answered by competent journalists, or 
by “quiz kids.” 


Tue Rapin Fact FInper, compiled by Hugh Weide- 
man. Thomas Y. Crowell Company. 512 pages. 
34.95. 

Want to know when and where the All-American 


Soap Box Derby is held each year? or the date of 
the Battle of Hohenlinden? or the population of 
the Ryuku Islands? or who wrote the music for 
Snow White? 

The Rapid Fact Finder will give you the infor- 
mation with a minimum of searching. This desk 
book contains more than 100,000 facts in over 100 
divisions of knowledge. Convenient arrangement, 
with plenty of cross references, makes the data 
readily accessible. 

Practically all the material, of course, is available 
in other books, but it would take long hours in a 
library to dig out what can be found here in an 
instant. 

A writer, especially of factual material, will find 
the volume an invaluable timesaver. 


A. E. HousMAN: SCHOLAR AND Port, by Norman 
Marlow. University of Minnesota Press. 200 
pages. $3.50. 

Housman has long been recognized as a master 
of lyric poetry. Dr. Marlow’s study will be of 
special interest to writers as showing the experi- 
ences and influences that may produce a distin- 
guished poet. He emphasizes Housman’s quiet boy- 
hood, interest in the Bible and the Book of Com- 
mon Prayer, early admiration for lyric poetry, 
devotion to the classics which he taught for years, 
the deliberateness with which he cultivated his 
taste for foods and wines. 
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Inquiries confidential. No salesman will call. Approved | 
by the New York State Education Department. | 
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Housman’s writing was precise and polished 
though some of it may seem spontaneous. The 
total number of his published poems is small. His 
first and most notable book, 4 Shropshire Lad, was 
published when he was 37 after it had been re- 
jected by a number of publishers; after more than 
60 years it continues to sell more steadily than the 
work of any living poet. 

Perhaps the most illuminating fact brought out 
by Professor Marlow is that Housman was not an 
original thinker—he took old ideas, commonly lit- 
terary ideas, and tranfused them with lyrical magic. 
Perhaps this is true of most lyric poets. 


Contests and Awards 


The Franklin Watts $3,500 Fiction Award will 
be repeated in 1959. The first contest closed re- 
cently with the award to Lulita Crawford Pritchett. 

The award is made for a new, unpublished fic- 
tional contribution to children’s literature. 

Closing date, January 31, 1959. Obtain rules 
and entry blank from Contest Editor, Franklin 
Watts, Inc., 699 Madison Ave., New York 21. 

WTTW, educational television station, and 
Video-Stage 1958 have announced a competition 
for new television scripts, which may be originals, 
stage plays adapted for TV, or adaptations from 
other literary forms. 

The winning scripts will receive professional 
production on WTTW, broadcasting to the Chi- 
cago metropolitan area, then will be released to 
the authors. Playing time must be between 24 
minutes and 26 minutes, 30 seconds. Speaking 
roles are limited to eight. 

Because the station is an educational one, plays 
will be less subject to some of the restrictions in- 
herent in commercial television. 

Closing date, October 31. Specific information 
as to technical requirements will be supplied with 
the entry blanks, available from Video-Stage 1958, 
161 E. Erie St., Chicago 11. 

J— 

Writers on assignment to the 1958 Brussels 
World Fair are eligible to compete for the Inter- 
national Journalism Award of 1 million francs 
(about $2,400) offered by French journalism and 
publishing organizations. 

The award will be made for an article appearing 
in a newspaper or magazine between April 17 and 
October 19, 1958 on one of these themes: “evalu- 
ation of our world today with a view to making it 
a more human one”; “science at the service of a 
better world.” 

Two copies of the publkication containing the 
article must be submitted to Prix International de 
Journalisme, Pavilion de Librairie Hachette, Ex- 
position de Bruxelles 1958, Brussels, Belgium. 
Copies must be received by November 1. 

Submissions are restricted to news writers who 
attend the fair on assignment. 

—AeJ— 

In the June Author & Journalist an error was 
made in the address to which entries in the Riley 
Red Rose Contest should be submitted. Correct 
address: Edythe J. Richter, 1208 S. Bronson St., 
Los Angeles 19, Calif. 
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AUTHORS 


@If you have a typewritten book MS—on any 
subject — (30,000 words and up) — you are 
cordially invited to submit it with the com- 
plete certainty on your part that it will be 
read without delay, FREE, and if accepted 
will be published promptly and adequately. 

@ We are established general Book Publishers 
who have been bringing new writers’ books 
before the public for over thirty-five years. 
We offer you friendly editors and MS read- 
ers; able artists, punctual printers; publici- 
ty and reviews; cataloguing; distribution; 
circulars to the author's personal mailing 


ist. 
Send Your Book NOW 


We will see that it receives every possible 

chance to be published without delay. Many 

titles are published on a subsidy plan, with 

higher royalties. If unavailable your MS 

will be returned promptly and carefully. 
Write first if you prefer. 


DorrANCE & COMPANY 


PUBLISHERS SINCE 1920 


Dept. A PHILADELPHIA 
131 North PENNA 
20th Street 


LOZIER LITERARY AGENCY 


recognizes that your manuscript represents 
your time, labor and skill. Your book, your 
story or your teleplay will receive every 
consideration; if we think it is salable, we 
will submit it to the most appropriate mar- 
kets on a straight 10% commisson basis in 
event of a sale. 


Evaluation fees: 
Short shorts under 2,000_______---____ $3.00 
Short stories over 2,000 words______-_ 5.00 
5.00 
7.50 


“We'll go all-out to help you sell your 
literary product.” 
Will Lozier 


LOZIER LITERARY AGENCY 
134-35 Cherry Avenue Flushing 55, N. Y. 
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SMLA sells over 6,000 scripts yearly. Some typical 
checks for sales in various fields are shown above. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we’ll give you detail-by-detail advice on how to repair it, so that you may, without additional charge, 
return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give you 
specific advice on how to avoid those errors in future material. We report within two weeks. 


TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and 
other foreign sales. 

NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up to 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words). $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; $5 for 15-minute television or radio scripts, $10 for half-hour scripts, $15 for one-hour scripts, 
$20 for hour-and-a-half scripts; information on stage, syndicate, and other types of material on request. A 
stamped, self-addressed envelope, please, with all manuscripts. 


SCOTT MEREDITH LITERARY AGENCY, INC., 580 FIFTH AVE., N.Y. 36 


Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 


... A man whose business is selling the literary efforts of other writers should finally come 
to know what makes a story tick. Scott Meredith is such a man, one of the more outstanding of 
New York’s literary agents. His book has very little of the theorizing which often proves quite 
worthless, but it is instead crammed with practical technique which will prove invaluable to the 
beginner. And, we might add, it would not hurt some of the old-timers to take a look at 
Saher...” —Minneapolis Tribune 


Order your copy from your local bookseller, or directly from the publishers, Harper and Brothers, 
49 East 33rd St., New York 16. $3.00. 
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apply to all writing 


By JACOBSON 


‘Tl’ a writers’ conference, class, or clambake, 
sooner or later one question pops up: 
“Where do you get your ideas?” 

It’s a rather baffling question because there’s no 
place you can’t get ideas. You don’t live in a 
vacuum, your mind an utter blank, though I come 
close to it at times. Frankly, I'm no good at those 
mystic exercises where you assume the lotus posi- 
tion, sit immobile, and think of absolutely nothing. 
It’s the hardest thing in the world! Try it, and a 
million things go teeming through your brain. 
Banish one, and ten more come whipping in. And 
any one of them may become a poem, a short- 
short, or a three-volume novel. 

When you wake in the morning your mind is 
already reeling with remnants of this fantastic 
dream where you're riding an elephant down a 
big marble—well, I’d rather not say, in case there’s 
a psychiatrist in the house. From then on every- 
thing you do, see, and hear bombards you with 
possibilities. It’s like massive germ warfare—with 
the germs of ideas. 

Nothing can be too slight to make you break out 
in a rash of story plots or frivolous quatrains. 

As you brush your teeth you may wonder why 
year after year you see those tired jokes about the 


With close to a poem a day appearing in mag- 
azines and metropolitan newspapers, Ethel Jacob- 
son is one of the most successful writers of verse 
in the United States. Although a homemaker, she 
finds time also for other types of writing and for 
lecturing, bridge, and civic activities. Her illumi- 
nating article, “How Editors Look at Verse,” will 
be remembered from the January Author & Jour- 
nalist. 


WHERE Do You Get WHAT Ideas? 


A poet’s successful methods that you can 
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wife who doesn’t put the cap back on the tooth 
paste, or squeezes it from the top, when all the 
time the solution is so simple. Buy two tubes. 
The husband can then stash his on the top shelf 
and not give a hoot if his wife squeezes hers both 
ways from the middle. You may then write the 
piece to end all pieces about the wife-who-doesn’t- 
put-the-cap-back-etc. 

Or at breakfast you may wonder, would he be 
smiling like that if he knew I put arsenic in his 
coffee? This may lead to a dandy whodunit or a 
murder rap, depending on how realistic you've 
been. 

All you have to do is grab the ideas as they fit 
through your dizzy brain and decide what to do 
with them. 

Many writers find that certain activities foster 
literary cerebration, and use little tricks to start 
them ticking. Mabel Rauch says stories come to 
her while doing the family ironing, Virginia Bra- 
sier insists she writes so many verses while having 
babies that it takes her husband till the next one 
to market them all. Yes, he does all the hard work 
when it comes to verse—all she has to do is write 
it! 

A. E. Housman funciioned best after a good 
lunch and a couple of beers, Coleridge got into 
the opium, and Hart Crane was souped up on jazz 
and gin. Wordsworth really frolicked with those 
daffodils. Schiller sniffed an apple in an advanced 
stage of decay, and Lydia Sigourney wrote 46 books 
inspired by visiting graveyards. Ray Bradbury, 
when asked where he got his ideas, leered and 
said, “Whenever a pretty girl passes by.” 

As Thomas Lask of the New York Times put it, 
“the stimulus can come from anywhere in the uni- 
verse.”” Anywhere, I’ve noticed, from menial chores 
to midnight revels, from ivory-tower meditations 
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to bouts with avant-garde bards playing games like 
Exquisite Corpse. 

The idea needn't be new. It may be an oldie 
with its face lifted or a spangled necktie. The 
most ancient bit of writing ever found, you remem- 
ber, was about how everything's going to the dogs 
in these hectic times—not like the good old days. 
That was first written 6,000 years ago—and_ has 
been rewritten every generation since. 

There’s a definite market for topical things, 
comments on whatever's in your morning paper. 
But you must beat everyone else to the editor with 
it. If it doesn’t sell pronto it’s a dead duck. As 
I write this article Sputnik is in the headlines. 
I'm not dashing off any spondees on Sputnik be- 
cause everyone else did at the first news flash, and 
editors will be groaning “Not another!” as they 
open those long envelopes. 

You may find it more profitable to devote your 
time to timeless subjects. People, yet. Their fears 
and yearnings, their daily trivia and larger mo- 
ments. Writers are people, whatever their families 
think, so you’re your own handiest source of ma- 
terial. I do so many idiotic and frustrating things 
that I can always pick on me. Or hang one on my 
spouse. Or the kids. Or the current cats, dogs, or 
goldfish. If you haven’t a mate or other pet, | 
suggest you invest in one promptly. My Rover 
has bounded into print over a hundred times, as in 
“Side Order” from the Atlantic: 


SIDE ORDER 


We don’t feed Rover 

At the table. 

We don’t feed—that is, 
If we're able 

To keep our eyes 

From meeting his, 

We don’t feed Rover... 
Well, that is. ... 


And who can run out of skirmishes in the Battle 
of the Sexes, inventing new rhymes if need be? 


‘ 


ANTHROPOLOGICAL ODE 


Oh, Man came from the slime and ooze 
In the days of brontosauruses, 

And he took to shaving and wearing shoes 
And befriending girls in choruses. 


He crept from out the clammy cave 
Where cowered the amblotheriums, 
And if his women didn’t behave 
He walloped their lean posteriums. 


Evolving apace, he grew refined 
And invented things like etiquette, 
And his courting club was left behind 
Whenever he chased a petiquette. 


And his chance of escape is just as slim, 
Now that the petiquette chases him. 


There is no theme responsible for more bob- 
tailed sonnets than l’Amour. My “I Love John” 
appeared in the D.A.C. News: 


| LOVE JOHN 


I love John. I think he’s sweet. 

He’s my darling, I repeat— 

Though I prefer men somewhat taller, 

With ears perhaps a trifle smaller. 

I love John; I think he’s dear! 

What if he can’t discuss Vermeer, 

And his hair’s not thick and blond and wavy, 
And he always sops his bread in gravy? 


Ah, for a tan, terrific combi- 
Nation who could rumba, samba, 
Fell a ruffian at one blow, 
Cow headwaiters, quote Li Po, 
And drape his lady in pearls and mink! 
.. But T love John, 
I think... 


Gad, there’s passion for you! 

I can’t say why editors bought these. Edward 
Weeks remarked of the Rover verses that ‘readers 
would surely greet them with smiling recognition.” 
Perhaps other editors felt their readers would simi- 
larly recognize their fellows—or themselves. 

Certainly no subjects could be more ordinary 
or overdone. But each time I hope something new 
has been added simply because they've been dis- 
torted by my own experiences or lack of them, 
prejudices, blind spots, and the liberties I enjoy 
taking with the English language. 

If you're one of those who slump at a desk, 
staring at the empty awfulness of a sheet of paper, 
insisting you can’t think of a thing, you can at 
least—as I did in the New York Journal-American— 
write about: 


THE BLANK PAGE 


O lovely page, 

As lilies rare, 

Pure as a pure love, 

And as fair, 

Was it for this 

That men went forth 
And hewed the forests 

Of the North, 

To make this white 

And virgin sheet 
This blank perfection, 

I repeat, 

For me to take 

Upon my knees 
And sully with 

Such tracks as_ these? 

At times what you don’t say may make a sale. 
My “Beach Picnic” never once mentioned ants. (I 
did another picnic poem all about ants, and from 
the ants’ point of view, for Better Homes & Gar- 
dens.) 

Ideas? They're everywhere you turn. And since 
you're a unique human being, different from every- 
one else ever born, you'll see things from a slightly 
different vantage point. If you just turn in a re- 
port, in your own way, with such succinctness and 
skill as you've troubled to cultivate, what you say 
will be new to the rest of us. 

You'll look at the wide world about you—stars 
in the sky, ants in the layer-cake, your own exas- 
perating inconsistencies—and you'll be badgered by 
more ideas than you can use in seven lifetimes. 
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YOUR SALES TALKS TO EDITORS 


By Joun McCarruy 


N ancient tale in publishing circles is the one 

about the editor acknowledging an inquiry 

from a writer by saying, “There is no need of 
you writing the article. | am publishing your letter 
instead. It covers the subject completely.” 

This story is not as far-fetchd as it may sound. 
As an editor, I have received some inquiries, espec- 
ially from literary agents, in which the writer has 
practically written an article. In some instances, 
the writer has submitted a ten-page outline which 
has exhausted the entire subject. 

Exactly what kind of queries do editors like? 

There is no pat answer to this question. Some 
editors like pretty complete queries. Others like 
them as brief as possible. The only way an author 
can be sure when writing to an editor is to make 
his queries adequate. 

For any writer, especially a beginner, it is a 
fairly safe rule, when contacting any editor for the 
first time, to make your query a detailed one. 
Naturally, said query should not be lengthy just 
for the sake of length. However, the proposed 
article should be covered in a complete outline. 

Recently, | had a query from Vance Packard, 
author of the best-selling Hidden Persuaders. A 
conscientious and meticulous writer, his query out- 
lines are very complete. The query I got from 
Packard covered three pages and outlined his idea 
in detail so there was no mistaking the slant he 
was to take and what the proposed article would 
cover. To me, it was the perfect query which no 
editor could complain about. Everything was in it. 

After a brief experience with individual editors, 
the author will quickly find out exactly what each 
particular editor prefers in a query. 

When a writer is dealing with an associate editor 
rather than the top editor, he’ will discover that it 
pays to go into more detail. The season for this 
is that the associate editor has to sell the top 
editor. The more information he has, the better 
he can sell your ideas to his superiors. The more 
sales data you supply him, the better his chances of 
convincing his editors. 

As a freelancer for some 20 years, I found that 
when you deal directly with the editor himself, it 


John McCarthy, upon graduation from the 
University of Pennsylvania, entered metropolitan 
newspaper work, moving from there to advertising, 
where he became a top agency executive. He now 
is executive director of the Catholic Digest whose 
circulation is around a million. Throughout his 
career he las been a successful article writer, con- 
tributing to Reader's Digest, Harper's, and other 
magazines. He is exceptionally qualified to discuss 
queries from the standpoint of both writer and 
editor. 
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is not often necessary to go into so much detail. 
Editors like Herbert Mayes of Good Housekeeping 
and John Fischer of Harper's sense the basic ap- 
peal of a piece very quickly and give you the go- 
ahead pronto. Both of these particular editors are 
keen about the title of an article and usually pre- 
fer to get that settled even before you start writing 
the proposed piece. 

An editor of an entirely different sort was 
Summer Blossom of the late American Magazine. 
He invariably shied away from seeing writers, 
especially new ones. To sell the American, you 
usually had to deal first with one of Blossom’s 
many associates. In this case, it was absolutely 
necessary to give very complete information. The 
reason was that Summer Blossom would ask his 
associates all kinds of pertinent questions about an 
article. In order to be fully armed when talking 
with him, they would in turn make the freelancer 
give a detailed outline running to several pages. 

The same is true today for Esquire. If you are 
not dealing direct with Arnold Gingrich, it is 
essential to go into detail. When dealing with 
Gingrich directly, a paragraph would suffice, pro- 
vided you told the story in that paragraph. Ging- 
rich is a man of quick understanding and decisions. 
He passes on half a dozen suggestions very prompt- 
ly. Lately, since Gingrich now has a much larger 
staff, it is necessary to give his associates quite a 
detailed outline before getting a go-ahead. 

Reader's Digest always wants thoroughness in 
article queries. To get a nibble, a writer has to 
be pretty thorough in his outline. If his outline 
stirs interest, it is likely that he will have con- 
siderable more correspondence. However, the in- 
vestment of time is well worth while. If the writer’s 
outline is approved, he usually gets a substantial 
guarantee regardless of whether he produces an 
acceptable article. 

As one who has contributed off and on to 
Harper's, | have found that their editors do not 
require too much of a detailed memorandum. I 
originally started there in the 1930's when Lee 
Hartman was the editor. Hartman was always 
quick to grasp an idea. Ditto for his successor, 
Frederick Lewis Allen. The same holds true for 
genial John Fischer, the current editor. 

Last year, I sent to John Fischer, editor of 
Harper's, the following query: 


“Advertising today is at an all-time high. Some 
$11 billion will be spent over all in advertising 
dollars for this year. Naturally, Madison Avenue, 
the home of the larger advertising agencies, is 
enjoying prosperity somewhat like Wall Street just 
prior to the 1929 crash, 

“As a matter of fact, Madison Avenue may be 
likened somewhat to Wall Street of that period. 
Although advertising budgets are running at a real 
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high, all is not too well on Madison Avenue. Here's 
why. 

“One, there has been a tremendous number of 
shifts in larger accounts within the past year. This 
is something new, because accounts used to stay 
with an agency for years. Now, they are shifting 
around. 

“Secondly, the American Association of Adver- 
tising Agencies was forced to sign a federal consent 
decree through which agencies are unable to en- 
force the 15% commission arrangement by agree- 
ment. The government maintained that this was 
price fixing. The signing of the consent decree has 
led to a breakdown in a number of companies pay- 
ing full commissions. 

“Thirdly, the American Association of Advertis- 
ing Agencies has appointed Albert Frey of Dart- 
mouth to make a report on the whole advertising 
agency commission arrangement. Personally, I do 
not think that there is going to be a letdown in 
advertising, but the agencies won't fare anywhere 
near as well in getting full commissions as they 
have of yore. In short, I think that ‘the bloom is 
off the agency business.’ 

“I believe I can give you a good piece on this. 
As you are aware, I spent some 25 years in the 
advertising business and know Madison Avenue 
pretty well.” 


Several days later, I received a go-ahead note 
from Mr. Fischer, telling me that he liked the 
idea. He came through with the suggested title, 
“Is the Bloom off Madison Avenue?” That was the 
title of my article which appeared in Harper’s 
Magazine, September, 1957. 

As you will see from this inquiry, this is a good 
case of mental-matching between writer and editor. 
Also, note where I brought in the fact that I knew 
the subject pretty well and had a background to 
write it. 

With many editors, it is not just whether or not 
they like the query, but often whether or not the 
writer can handle the assignment. If you inform 
the editor of your background and your familiarity 
with the subject suggested, your chances of getting 
the assignment are increased. 

For example, when The Nun’s Story was on the 
best-seller list, I met Kathryn Hulme at a gathering 
in New York. She casually mentioned that she 
thought she had a piece of exactly the type the 
Catholic Digest might want. Anyway, she said she 
would like to try it, and, if I didn’t like it, there 
was no obligation on my part. Miss Hulme re- 
marked it was something she wanted to write. 

A few months later, I received a wonderful 
article telling about her conversion to Catholicism, 
entitled “A Candle for My Mother.” Our mutual 
advance judgment of the article was fulfilled. In 
our readers’ survey, “A Candle for My Mother” 
topped reader interest over all other articles in 
that issue. 


UERIES from writers vary greatly. An example 
of a good short but effective one is that which 

I received from Elsie McCormick: 
“I have just gotten back from Greenland where 
I did scme pieces for Reader's Digest. While there, 
I saw some very fine community work being done 
by a Catholic Army chaplain. This might make a 
good piece for you.” 
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The fact that Miss McCormick had been work- 
ing for Reader’s Digest indicates that she was an 
experienced writer. Incidentally, too, that Miss 
McCormick indicated that she was probably fully 
familiar with our Catholic Digest helped to make 
up my mind to give her a go-ahead. 

Naturally, the subject has got a lot to do with 
the type and length of query. For example, if one 
wanted to do a profile of President Eisehower, it 
wouldn't be necessary to go into complete descrip- 
tion unless you were going to give some unknown 
facts about him. On the other hand, if you want 
to do a story about a lesser luminary, it is necessary 
to really go into detail. 

One of the plagues of editors is receiving queries 
for articles which are not at all suitable for his 
publication. It is appalling how many freelancers, 
and even literary agents, make the mistake of sug- 
gesting ideas entirely out of character with a maga- 
zine’s editorial policy. Apparently too few writers 
ever read a publication before submitting a query 
—or a manuscript. 

In this same plaguing category are those authors 
who send a postal card saying, “I am a freelance 
writer, and I am interested in contributing to your 
magazine. Would you please outline your editorial 
policy and state in detail what you are interested 
in? Also, please send along several copies of your 
magazine. 

Some editors ignore these inquiries, or else have 
a mimeographed reply for them. My own reaction 
to this is to answer it with a postal card telling 
the inquirer our publication is available at the 
newsstands. Also, I give our subscription rates. 

It is quite annoying to receive an inquiry from 
authors asking to do an article on a subject which 
you have already covered in a recent issue. Before 
querying an editor, a freelancer should study at 
least two or three back issues of a publication or 
consult the Reader’s Guide and find out whether 
or not a publication has done the subject which 
he has in mind. 

In that way a writer saves face and does not 
annoy an editor. Editors, as has been said, are 
not much different from other people. They take 
pride in their publication, and especially in keep- 
ing abreast of topical subjects and covering them. 
So, it is only human that they become annoyed 
when an author does not take the trouble to ex- 
amine their publication before sending a query. 

It is smart, when making inquiries, to send them 
out freshly typed. Make the query a personal letter 
to the editor, rather than sending it, as quite a few 
freelancers do, on a sheet of paper with no salu- 
tation. Some queries give the instant impression 
of a form letter which has been dispatched to 
every editor in America. 

his is a detail but an important one. The safest 
stationery to use when sending a query is your own 
private letterhead. Today, when everybody in the 
world and his brother seem to be sending in either 
queries or manuscripts, a great variety of letter- 
heads are received by the average editor. 

Some have on them the names of the publica- 
tions to which the author has already sold. In 
my humble opinion, this is not too adroit. It 
could hinder a sale because an editor might be 
prejudiced against one or all of the magazines 
listed on the letterhead and the caliber of writers 
who contribute to them. [Continued on Page 16] 
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By S. OMAR BARKER 


HE Western pulps have vanished like the 
buffalo. Except for a few low-rate, pay-on- 
publication titles still struggling nobly to 
preserve the breed at this writing, a once voracious 
market for Westerns in short story, novelette, and 
short novel lengths has simply ceased to exist. 
That is the fact. What does it mean to the already- 
selling or to the hoping-to-sell Western writer? 

As I once heard an old cowhand put it: “I ain't 
right sure—for sure.” But as one who has both 
“rode and been throwed” in the rambunctious 
rodeo of Western writing during a considerable 
number of years past, I have been asked by Author 
-y Journalist to tell how it looks from here on the 
old corral fence. 

Let us first note some of the probable reasons 
for the passing of the western pulps. One reason 
definitely is not any lessening in the popularity of 
Westerns as such. Stories of the Old West, authen- 
tic or unauthentic, have never been more popular 
than today. But a vast number of Western fans 
who once read short stories now watch them on 
TV. In my opinion, TV has been the biggest 
single factor in pushing pulps out of the picture. 
Probably the popularity of so-called “comic books” 
has also played its part. 

Although there seems to be a strong trend in 
these United States toward more looking at pictures 
and less reading, there are still a lot of people who 
like to read Western stories. But it appears that 
when plenty of book-length Westerns became 
available in pocketbook form at 25c and 35c, a 
great many of these folks began spending their 
two bits on the ubiquitous paperbacks instead of 
pulp magazines. Thus while the writer’s market 
for short length Westerns has narrowed down, 
his market for book-length Westerns has widened, 
and continues, with some ups and downs, to main- 
tain a pretty fair average. 

Other probable factors in the demise of pulp 
Westerns may have been increased production 
costs, distribution difficulties, poor newsstand dis- 
play, and perhaps the inexorable element of 
change in a changing world. 

Unfavorable as this situation may appear, some 
lucrative outlets for Westerns in the shorter lengths 
do currently exist. TV is one of them. Several 


Successful rancher, poet, fiction writer, former 
teacher of Spanish, S. Omar Barker knows the 
bilingual history and culture of the Southwest 
intimately. His numerous stories in the Saturday 
Evening Post and elsewhere are often referred to 
as models of both authenticity and technique. He 
has won notable awards. He is president of the 
Western Writers of America. 
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How Stands Western Fiction? 


former pulp fictioneers of our Western Writers of 
America association have regeared their typewriters 
to the writing of scripts for TV Westerns and are 
doing well at it. You see their stories in most 
of the various TV Western series now current. 

But TV does not offer a wide open market for 
the freelance writer as did the Western pulps. In 
the first place, TV requires a technique quite dif- 
ferent from writing for print. Of course the tech- 
nique can be learned, but mailing manuscripts to 
TV studios as we once did to the Western pulps 
won't get you very far. To sell TV Westerns, even 
writers with well known bylines need a good 
Hollywood agent; and even then a certain amount 
of personal-conference contact with studios and 
producers is essential for any sustained success in 
that field. 

Undoubtedly some writers of Westerns, begin- 
ners as well as professionals, will wind up writing 
successfully for TV, because the demand for ma- 
terial is great and the pay attractive. I merely 
point out that it is not a wide open, easily ac- 
cessible market for the freelance writer. 

Where, then, may the comparatice novice and 
the displaced pulpeteer hope to find a market for 
their Western wordwares? A good many profes- 
sionals have solved the problem by switching their 
entire production to book-length Westerns, for 
which the demand has continued reasonably con- 
stant, both in hardcover and softback publication. 
Some possibility of selling movie rights is an added 
inducement to hit the book-length trail. Though it 
may be a bit steep and rocky in spots, this is a 
trail to good grass and water for the competent 
writer—perhaps the most likely route currently 
open. 

Although my subject in this piece—if I don’t 
burn up all my kindling before I get my fire 
started—is supposed to be mainly short length 
Westerns, I would like to say in passing that the 
trend in Western novels seems to be toward rugged 
historical, semi-historical, and even pseudo-his- 
torical stories of any gun-smoky phase of frontier 
life and adventure, and somewhat way from the 
strictly “cowboy” hero. 

Calling them “mature Westerns” simply means 
that the author is allowed considerable latitude in 
the handling of his material, particularly situations 
involving emotional self-conflict and/or sex. 
Thanks in part to the publicity activities of the 
Western Writers of America, the better written 
Western novels of today are getting more favorable 
attention from book reviewers than used to be the 
case, thus gaining somewhat in literary prestige. 
Even so, the skeleton of run-of-the-mill pulp plot- 
ting still shows through the “mature” meat of 
many currently published Western novels. 

If you haye stayed with me this far, you are 
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still asking: “Where can I sell Western shorts, and 
what kind of stories must they be?” 

Since the demise of Collier’s and the American, 
the only considerable slick-paper market in the 
topmost bracket is the Saturday Evening Post. | 
need hardly point out that this is also a somewhat 
limited market, and rigorously competitive. But it 
is also one that will buy a really good story no 
matter whose by-line it may carry. 

If I could tell you exactly how to write a Post 
Western I would be writing another one now in- 
stead of this article. But perhaps I can offer a few 
suggestions. 

Though the setting in many Post Westerns is in 
the traditional Old West, any locale in any perio: 
is quite allowable, so long as your story's detail 
and atmosphere are reasonably authentic for its 
time and place. Also, although many Post Westerns 
do involve personal combat or a threat thereof, 
whether fistic or gun-smoky, I’m sure it would be 
a fatal mistake to consider such exciting action the 
basic requirement. And although a fresh plot 
twist is always welcome, it is a deeper weave in 
the fabric of sympathetic characterization that is 
most essential. 

Associate Editor Erd Brandt has often stated it 
as a general principle that in every story, at least 
one of the key characters must learn a_ lesson. 
Associate Editor Peggy Dowst Redman endorses 
the same principle by saying that a key character 
must undergo some change, and/or mature in some 
previously immature facet of his personality. 

This certainly does not mean that a Post Western 
may be merely a series of events deliberately con- 
trived to point a moral. I think it means rather 
that the story must be so plotted, peopled, and 
written that the reader will enjoy a_ vicarious 
anxiety about how the story people are going to 
solve their problems, and upon finishing the story, 
experience a “good feeling” under his ribs about 
how they have succeeded. This means, as I have 
learned from experience, that the author must 
make the reader feel a real liking for any fiction- 
person whose problem is brought to a satisfactory 
solution in the story. 

Except for obvious minor modifications for the 
light humorous story, it seems to me that these 
are elementary principles for any successful story 
aimed at wholesome entertainment rather than at 
a so-called “realistic” revelation of some ugly phase 
of human life. 

A great writer of Western stories, the late Eugene 
Manlove Rhodes, once observed that if a writer 
hates something you call him a “realist”; if he loves 
something you call him a “romancer.” I happen 
to believe that true realism can love as well as 
hate; but if we accept Rhodes’ sardonic classifica- 
tion, I think you will find the tone of Post Westerns 


somewhat on the side of the “romancer’—thank 
the Lord! 

Obviously neither I nor anyone else can tell 
you exactly how to write a Post Western, but I 
think it should be further noted that there is no 
special “type” for Post Westerns beyond the fact 
that they must be entertaining, believeable, con- 
vincingly written, character-plotted stories with a 
satisfying human warmth in them. 

There remains a wider market for short length 
Westerns, both fact and fiction, in most of the 
numerous “man magazines.” Since my byline has 
not appeared in two of the leaders in this field 
(Argosy and Adventure) for several years, and 
never thus far in the others, it would be presump- 
tuous for me to attempt a wholly accurate estimate 
of their special requirements. 

However, from extensive reading of Westerns 
in the “man books,” I feel safe in suggesting that, 
although a good story is a good story wherever 
published, there is a much greater emphasis here 
on exciting, often violent action and adventure 
than you will find in the Post. The element of per- 
sonal combat, whether by fist, knife, bow and ar- 
row, or hot lead, seems pretty essential. As a cow- 
boy friend of mine puts it: ‘“There’s purt near got 
to be fightin’—and a little honest killin’ also seems 
to come in right handy.” 

Thus I think you will find that a very high 
percentage of the man-magazine Westerns are gun- 
fight stories, whether straight fiction, straight fact, 
or as is often the case, gun-man and outlaw his- 
tories reconstructed in story form. 

I would say that insofar as there exists today 
any legitimate successor to the vanished Western 
pulp market, it will be found in the “man-books.” 
Rather than try to rate them for you, either as 
to the quality of writing required or rates paid, 
both of which seem to vary considerably, let me 
repeat here the oldest and soundest advice ever 
offered on where to sell stories: “If you want to 
write for ‘em, read ’em!"” Wordage and rate in- 
formation, of course, can be found in Author & 
Journalist market lists. 

The oldtime cowboy spent far more of his time 
in the saddle and hard at work than he ever did 
shooting off sixguns, either in play or in earnest. 
How, from the horseback hardihood, dash, and 
courage of his character there has developed the 
world-wide tradition, more than a little fabulous, 
of the cowboy as any Old West hero with a gun, 
would make an interesting study. But for the pur- 
pose of this article, the important fact is that the 
story of Western adventure, as an expression of 
that tradition, continues to be perennially popu- 
lar, and will probably continue to be written and 
published in one form or another even long after 
our advance agents arrive on Mars. 
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Opportunity for Playwrights 

The Experimental Theatre, 5538 Priscilla Lane, 
Sacramento 20, Calif., is interested in seeing origi- 
nal plays for production in the fall and winter 
season. This theatre operates in connection with 
the Folsom Unified School District. 

Plays may be on any subject, but should be in 
good taste. Three-act plays are preferred, but 
plays of any full length will be considered. Pay- 
ment will be on a percentage basis when produced, 
and before contract is signed for production, proof 
of copyright must be secured. No adaptations will 
be considered. 

Manuscripts will not be returned unless ac- 
companied by return postage and envelope or 
other carrier. Address Brad Burrows, Director. 

—AvJ— 

News from the Profit Area is a monthly external 
house-organ of the W. E. Hartman Co., that goes 
to several thousand Chevrolet dealership parts and 
service managers with the monthly display service 
to which they subscribe. 

The purpose is to give recognition to parts and 
service management and to serve as a clearing- 
house for useful or interesting promotional ideas 
or stories. The magazine uses photo stories of 
parts department modernizations, successful 
parts and service operations or promotions. Size of 
dealership is not important. 

Payment is low, but bylines are given. It is 
important to query first with brief outline and in- 


From Editors’ Desks to You 


formation as to qualifications. Address George A. 
Field, Editor, 16883 Wyoming Ave., Detroit 21, 
Mich. 

— Agr] — 
New Literary Quarterly 

Contemporary Fiction, literary quarterly, is soon 
to appear with each issue containing 7-12 short 
stories, articles on dramatic mediums, articles inte- 
grating the arts, and a large book review section 
devoted mainly to the novel. An occasional one- 
act play will be published when available. The 
editors promise distinguished, readable material. 

The magazine is in the market for manuscripts 
of high quality by unpublished as well as pub- 
lished authors. Stories should not exceed 7,500 
words. Payment will be low to start with; it will 
be negotiated with the writer on acceptance of 
his work. 

Address R. Sands Wiken, Managing Editor, Box 
1323, Milwaukee 1, Wis. 

—A&J — 

Dogs Magazine, previously announced for 1958, 
has postponed publication till the fall of 1959. 
This is to be published by Pet Publications, which 
for years has issued Cats Magazine. 

— A&] — 

After 12 years of continuous publication, Varie- 
gation: A Free Verse Quarterly and Recurrence: 
A Quarterly of Rhyme have suspended publica- 
tion to give the editor, Grover Jacoby, time to 
travel abroad. 


SECOND MARY KAY 


Cash Prizes! 


win a prize. 
not you win a prize. 


win a prize. 


Whether you are a 
your story as you wish. 


1658 So. Normandie 


CONTEST! CASH PRIZES! 


FOR NON-PROFESSIONALS ONLY! 
Maybe Yow'll Be A Lucky Winner! 


$25.00 for best short story or article. Word limit, 10,000. Entry fee $5.00, 
pays for apraisal of ms. and FREE Talent Quiz, whether or not you 


$50.00 for best novelette. Word limit, 25,000. Entry fee $10.00, pays for 
appraisal of ms. and FREE book MODERN WRITERS, whether or 


$75.00 for best play, stage or TV; 1, 2, or 3 acts . Entry fee $10.00, pays for 
appraisal and FREE book MODERN WRITERS, whether or not you 


$100.00 for best booklength, fiction, non-fiction, or poetry. Entry fee 
$15.00, pays for appraisal and FREE book MODERN WRITERS, 


whether or not you win a prize. 


ALL ENTRIES must be unpublished manuscripts, typed or plainly written, and must be accom- 
panied by return envelopes and postage, the appropriate entry fee, and marked “CONTEST.” 
“99 winner or not, you are under no obligation to us, and may dispose of 


CONTEST opens July Ist and closes September 25th, 1958. Winners will be announced in this 
space as soon as possible after contest closes. So as not to prolong the time it takes to read and 
judge all entries, be SURE to MAIL or EXPRESS your entry NOW, to: 


MARY KAY TENNISON 


Authors Agent & Counsellor 


TENNISON ANNUAL 


Los Angeles 6, Calif. 
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These magazines have published much out- 
standing poetry, which has been extensively re- 
printed. 

— A&] — 

California Monthly, a magazine for alumni of 
the University of California, is seeking manu- 
scripts about former students of the university's 
Berkeley campus who are engaged in interesting 
and inspiring pursuits. Articles should emphasize 
the subject’s role as an educated man or woman 
employing a creative, imaginative approach to 
business or profession, family life, or community 
afiairs. The role of the university experience in 
inspiring action or decisions should be made clear. 
Manuscripts of between 300 and 2,500 words will 
be considered. A query is requested first. Rates 
will be from $10 to $35 with payment on publica- 
tion. 

Address Verne A. Stadtman, Managing Editor, 
at Alumni House, University of California, Berke- 
ley 4, Calif. 

— Ae] — 
Know Outstanding Sunday Schools? 

Sunday schools are a subject in which David C. 
Cook Publishing Co., Elgin, Ill., is now particularly 
interested. Charles W. Keysor, Managing Editor, 
writes: 

We are now “wide open” for material about out- 
standing and unusual Sunday schools. We want to 
locate Sunday schools, Sunday-school teachers, and 
Sunday-school administrators whose practical expe- 
riences would be of direct interest to others in this 
field. 

Do you know of any Sunday-school teachers or 
superintendents who have developed an unusual 


method of building attendance, securing, recruiting, 


Your Sales Talks to Editors 


[Continued from Page 12} 


Again, writers employed by advertising agencies, 
advertising departments of big corporations, or 
public relations firms should never use their firms’ 
stationery to send a query. Such business letter- 
heads arouse in not a few editors much resentment 
as well as suspicion. Some editors argue that those 
in advertising, public relations, or publicity might 
be using the weight of their firms’ letterhead to 
pressure them into acceptance. Editorial suspicion 
results from editors feeling that the suggested 
article from an agent, advertising manager, or PR 
executive might be after all a publicity piece in 
disguise instead of an impartial, legitimate, factual 
article. 

Incidentally, some freelancers send out queries 
simultaneously to a half dozen publications on a 
single idea. This is bad business for several rea- 
sons. As in every other field, editors keep abreast 
of their competition. Usually through the trade 
grapevine, they learn such tricks, and the perpe- 
trators of them become suspect. Often, editors fear 
that such a person will not hesitate to sell the same 
idea to another editor under another name. 

Before writing a query, the smart author thinks 
not only of the slant to be taken but of the pos- 
sible anecdotes which may be included. He knows 
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training, and sustaining the interest of teachers? who 
are helping students remember better? who are re- 
vitalizing their Sunday-school programs or doing an 
unusually good job of public relations with members 
of their own church and the community at large? 
who have used real ingenuity in planning new Sunday- 
school facilities and raising money to construct them? 

‘These are a few of the many basic concerns in which 
we are interested. Please let us know if you have any 
suggestions pertaining to this entire important phase 
of Christian education. If your ideas fit our needs, we 
will either offer a writing assignment or buy the idea 
for internal development. 

— Ab] — 

National Motorist, published by the National 
Automobile Club, has raised its rates and now 
pays 8c per word for text, $5-$8 per photograph 
used. Address Jim Donaldson, Editor, 216 Pine 
St., San Francisco, Calif. 

Mr. Donaldson describes the needs for his maga- 
zine: 

In particular, we're after clear, crisp stories about 
colorful places in the far Western United States or 
dramatic stories about stimulating people, or the 
stimulating activities of groups of people, in the far 
Western United States or the history of the far West- 
ern United States. 

On the “places” stories, we like to have them 
“people-ized.”” Landscapes devoid of human life are apt 
to get monotonous. 

In general, any subject that would be of interest to 
the average motorist who lives in California and does 
most of his driving along the Pacific Slope is a possible 
subject for us. 

We prefer second- or third-person narration to first- 
person, although some stories almost demand _first- 
person, 

Lengths should be around 700 or 1,300 words. Photos 
should be high-contrast, black-and-white glossies. 


too that suggesting the title might help the sale of 
an article. Consequently, when he sits down to 
write or dictate his query, he can convey to the 
editor exactly what the article will be like when 
it comes to his desk in finished form. 

Queries from such alert authors are the delight 
of editors. Their queries stand out in dire con- 
trast to the average one which is usually “off the 
top of the head,” and for which the editor is 
asked to supply the slant and type of anecdotes 
to be used, 

Never in sending in a query, tell the editor that 
he should buy this article because you need the 
money. Believe it or not, quite a few beginners do 
insist that editors should give extra consideration 
to their articles, not always because they not only 
need the money but also they are ill, crippled or 
confined to their homes. 

Editors are sympathetic folks, especially so far 
as shortage of cash is concerned. Most editors 
know first-hand what it is to be without money. 
However, it is unfair of a writer to expect the 
editor to be responsive to his offerings just because 
he needs the money. 

Another off-beat appeal, especially of beginners, 
is when sending in an inquiry to simply write the 
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first few paragraphs of an article and then ask the 
editor on the strength of these to give the sender 
an O. K. to proceed. 

Only in newspaper stories do the first para- 
graphs tell the whole story. The writing of maga- 
zine articles calls for entirely different technique 
from that of news-writing. The development of 
the article throughout is most important—fre- 
quently the first few paragraphs are not the best 
key as to what will follow. 

Our advice is not to attempt any writing of the 
article in the inquiry. Instead, confine your efforts 
to a concise but yet thoroughly written query. Go 
over it several times, and do not hesitate to re- 


Slanting for Special 


ONTHS, weeks, and days set aside for spe- 
cial purposes offer a timely opportunity for 
placing articles, especially with smaller 

magazines. Generally the better chance is with the 

occasions sponsored by non-commercial organiza- 
tions. 

Following are important days, weeks, and 
months for January and February, on which 
interested writers should work now. Where 
pertinent, there is given the name of a sponsoring 
organization from which ordinarily background 
data may be obtained. 


JANUARY, 1959 


1. New Year’s Day. 

1-31. March of Dimes. The National Founda- 
tion for Infantile Paralysis, 301 E. 42nd St., New 
York 17. 

6-13. Universal Week of Prayer. National 
Council of Churches, 175 Fifth Ave., New York 10. 

13-18. International Printing Week. Interna- 
tional Association of Printing House Craftsmen, 
Inc., 411 Oak St., Room 307, Cincinnati 19, Ohio. 

13-18. Printing Education Week. International 
Graphic Arts Education Association, 5728 Con- 
necticut Ave., N.W., Washington 15, D.C. 

13. Stephen Foster Memorial Day. 

17. National Franklin Thrift Day. National 
Thrift Committee, 121 W. Wacker Drive, Chicago 

19. Robert E. Lee’s Birthday. 

19. World Religion Day. National Baha’i As- 
sembly of the United States, 536 Sheridan Road, 
Wilmette, Il. 

20-26. Jaycee Week. U. S. Junior Chamber of 
Commerce, 21st and Main Sts. Tulsa, Okla. 

20-27. National YMCA Week. National Council 
of Y.M.C.A., 291 Broadway, New York 7. 

Jan. 27-Feb. 3. Youth Week. United Christian 
Youth Movement, 257 Fourth Ave., New York 10. 


FEBRUARY, 1959 


1. National Freedom Day. 

1-9. Colorado Beef Week. Livestock Division, 
Colorado Advertising and Publicity Committee, 
State Capitol, Denver 2, Colo. 

1-8. Mississippi Recognition Week. Mississippi 


Aucust, 1958 


vise it until you are completely satisfied with it. 

Remember this query is your personal sales talk 
to an editor on an idea which you sincerely be- 
lieve you can deliver in the form of an acceptable 
article. Therefore, your query should represent 
you at your best. Ask any successful salesman. He 
will tell you that in his sales talks, he never leaves 
anything to chance. He always makes sure to cover 
every angle of the proposition he is selling. Other- 
wise, his buyer will remain unconvinced. 

{f you do likewise in your queries, editors are 
bound to be intrigued by and responsive to your 
ideas for articles. Your go-ahead notes will be 
plentiful. 


Oceasions 


Agricultural and Industrial Board, 1504 State 
Office Bldg., Jackson, Miss. 

1-28. Jewish Music Festival. National Jewish 
Welfare Board, 145 E. 32nd St., New York 16. 

2. Candlemas. Ground Hog Day. 

3-9. Children’s Dental Health Week. American 
Dental Assn., 222 E. Superior St., Chicago 11. 

3-9. Rare Book Week. Antiquarian Booksellers 
Association of America, 3 W. 46th St., New York 
36. 

8-14. Boy Scout Week. National Council, Boy 
Scouts of America, New Brunswick, N. J. 

10. Race Relations Sunday. Department of 
Racial and Cultural Relations, National Council 
of Churches, 297 Fourth Ave., New York 10. 

10-16. National Advertising Week. Advertising 
Federation of America, 250 W. 57th St., New York 
19. Advertising Association of the West, 425 Bush 
St., San Francisco 8, Calif. 

10-16. Crime Prevention Week. National Ex- 
change Club, 3050 Central Ave., Toledo 6, Ohio. 

10-16. Beauty Salon Week. Public Relations 
Dept., National Hairdressers & Cosmetologists 
Assn., 205 N. LaSalle St., Chicago 1. 

10-16. Electrical Week. National Electrical 
Week Committee, 290 Madison Ave., New York 
17. 

10-17. Negro History Week. Association for the 
Study of Negro Life and History, Inc., 1534 Ninth 
St., Washington 1, D.C. 

10. Shrove Tuesday, Mardi Gras. 

11. Ash Wednesday. 

12. Abraham Lincoln’s Birthday. 

13. World Day of Prayer. United Church Wo- 
men of National Council of Churches, 175 Fifth 
Ave., New York 10. 

14. Valentine’s Day. 

16-23. Cherry Week. National Red Cherry In- 
stitute, 35 E. Wacker Drive, Chicago 1. 

17. Universal Day of Prayer for Students. 
United Student Christian Council, 257 Fourth 
Ave., New York 10. 

17-23. Catholic Book Week. Catholic Library 
Assn., Villanova University, Villanova, Pa. 

17-24. Brotherhood Week. National Conference 
of Christians and Jews, Inc., 302 Southern Bldg., 
Washington 5, D.C. 

17-23. Engineer's Week. National Society of 
Professional Engineers, 2029 K St., N.W., Wash- 
ington 6, D. C. 

22. George Washington’s Birthday. 

28. Bachelors Day. 
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HOW AND WHERE TO SUBMIT YOUR WORK 


If You Want Your Book Published 


OUBTLESS there is no writer who doesn’t 
want his work to appear in book form. Not 
that there is big money in books—there isn’t, 

except for the very few authors of best sellers. The 
average book does not pay the author in royalties 
as much as he would get from two or three articles 
or stories in high-pay magazines. And, of course, 
the book takes a great deal more work. 

The satisfaction a writer gets from his book is 
not measured by financial reward. A book gives 
him an opportunity to say what he wants to say— 
something he can’t always get from magazine pub- 
lication because of space limitations and also 
magazine editorial policies. 

For the most part general book publishers do 
not want conformity on the part of authors; they 
want diverse points of view. Readers do not look 
for the same point of view in the books published 
by a specific firm—as they tend to do in the case of 
magazines. Nobody buys a book—or refrains from 
buying it—because it is published by Doubleday or 
Knopf or Harper. 

True, some publishing houses have developed a 
certain reputation for very literary novels or for 
popular “summer reading” or for important books 
on economics. Such reputations, however, are 
more familiar to book sellers than to readers—they 
have little influence on the average book buyer. 

In considering a book manuscript for publica- 
tion, the first point the firm considers is salability. 
If it seems the sort of thing unlikely to sell at least 
reasonably well, the publisher will not accept it— 
he can’t afford to. He may make an exception of 
a book of small sales probabilities which never- 
theless seems important enough—as distinguished 
literature or a contribution to human knowledge 
—to give him prestige plus the satisfaction of being 
more than a mere businessman. 

Most though not all publishers lay some stress 
on merit in addition to salability. They won't 
publish arrant trash. 

Another point the general publisher considers 
is balancing his list; that is, having a fair propor- 
tion of fiction, biography, history, nature, popular 
science, and other classifications. He considers 
every manuscript from the standpoint of whether 
he needs another book in its field to balance his 
list. 

Percentagewise, the chance of acceptance of a 
manuscript by any given book publisher is slim— 
but probably no slimmer than the chance of ac- 
ceptance of a story or article by any sizable maga- 
zine. 

The writer’s chances on books of fiction are 
less than on works of non-fiction. In proportion to 
the number published many more novels are 
submitted than non-fiction manuscripts. This 
fact alone weights the scales in favor of non-fiction. 

Moreover, every publisher knows that the life 
of a novel ordinarily is short while a non-fiction 
book is likely to pile up sales year after year. In 
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the case of the latter this means more profit for 
him and for the author. 

A few general publishers—though not enough 
to constitute a trend—have announced this year for 
the first time that they do not care to consider 
fiction. 

As for books of poetry, the chance of sales to a 
royalty publisher is almost nil. Unless by very 
distinguished poets or extremely popular versifiers, 
poetry books just don’t sell. Not less than 95°, 
of volumes of poetry are published at the authors’ 
expense. 

Writers unfamiliar with book publishing ask 
various questions about submitting manuscripts. 
Shall I submit to a large or a small publisher? 
There is something to be said for each. The large 
publisher tends to have better selling facilities. 
Also, in the case of a highly specialized book, he 
may have a mailing list covering practically every 
individual who is a sales prospect for the books in 
the special field. (This is true also of a small 
publisher who specializes in one or two fields.) 

The smaller publisher, on the other hand, is in 
a position to give closer personal attention to 
every title on his list. 

Best-selling authors are divided in their prefer- 
ences. Some are published by big firms, some by 
those of medium size, others by very small pub- 
lishing houses. 

The prospects of a new author interesting a 
large or a small publisher are about the same. 
Some publishers, large and small, are inclined to 
stick to what they consider sure-fire stuff. Others 
are ready to take a chance. 


POSTAGE SAVER 


Beginning August 1, writers can save money 
by submitting large manuscripts at the book 
postage rate of 9c for the first pound, 5c for 
each additional pound. 

To go at the new rate, MSS. should be 
marked BOOK RATE. It is not permissible to 
enclose a letter unless an additional 4c, postage 
is paid and the package is endorsed: FIRST- 
CLASS LETTER ENCLOSED. 

The new rate will represent important sav- 
ings in the case of book MSS. and other bulky 
MSS. On any weighing 2 ounces or less, the 
first-class rate of 4c per ounce—no longer 3c— 
will be cheaper. 


Another question asked by beginners is how long 
it takes a publisher to reach a decision. The time 
varies; it averages a month if the manuscript is 
rejected without qualification; longer if it is being 
held for detailed consideration, possibly with a 
view to making suggestions to the author. 

Writers often ask how to interest a book pub- 
lisher in a manuscript. If the work is non-fiction, 
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the writer should query in advance. The query 
should be accompanied by a general description, 
an outline, and the text of the first chapter. The 
writer should; detail enough of his background to 
establish the fact that he knows his subject. 
Queries on fiction are seldom worth while, ex- 
cept to the few firms which require them before 
any submission. 

No writer should be discouraged by repeated 
rejection, whether of queries or submitted manu- 
scripts. Only rarely is a manuscript by a new 
( writer accepted by the first publisher to whom it 
| goes. Even books that turn out eventually to be 

best sellers usually have a long history of rejec- 
tions, as Bruce Bliven pointed out in the July 
Author & Journalist. 

Established authors sometimes, though naturally 
less often, encounter rejections, particularly when 
they turn to a new field of writing. 

It is generally accepted in the book business that 
a first-class book manuscript will eventually find a 
publisher. So will most MSS. that are merely good 
but not tops. 


BOOK MARKET LIST 


The Annual List of Book Publishers this year 
contains a number of additions—the book pub- 
lishing field is growing even under not too favor- 
able economic conditions. Two firms—neither of 
them large—have gone out of business. 

There is some evidence of concentration of 
ownership, The Chilton Company, for years a big 
industrial publisher in Philadelphia, has taken 
over the Greenberg firm. Thomas Yoseloff now 
controls A. S, Barnes & Company—which, however, 
will be operated as a separate entity from the firm 
bearing the Yoseloff name. Some other firms have 
come under joint ownership though with no pub- 
lic announcement of the fact. 

The List of Book Publishers aims to include 
only firms that operate strictly on a royalty or 
outright purchase basis. If outright purchase is 


Sell In Three Months 
Or Money Back 


If You Can Write Correct English— 
You Can Write Juveniles . . . And 
Sell Within Three Months. 


In past years | have sold some 
3000-3500 stories . . . articles 
... serials... series. Now I’m 
teaching it. 


ALSO CRITICISM AND 
COLLABORATION 


Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing” 


Juvenile Books Manuscript Criticism 
a Specialty 


Will Herman 


1726 West 25th St. Cleveland 13, Ohio 


AMERICAN GUILD PRESS welcomes Laura V. Hamner to 
its growing list of outstanding authors. We ore proud to an- 
nounce the July release of her fourth book, Light and Hitch, 
with illustrations by Dord Fitz. 

We at American Guild invite you to submit your manuscript 
for royalty consideration, whether in general or specialized 
area. Please enclose return postage. 


AMERICAN GUILD PRESS 
5728 Palo Pinto Dallas 6, Texas 


“Do you ever feel frustrated and discouraged 
to find your book of poems on sale at the 
corner drugstore for 39 cents?” 


MANUSCRIPT TYPING 


50c Per Thousand Words 
Work Guaranteed to be Accurate and Neat 
Price includes: Minor corrections; one carbon copy 
if desired. Also, extra first and last sheets. 
25 Years Typing Experience 
HELEN M. MYERS 
121 S. Potomac St. Waynesboro, Pa. 


PUBLISHED or UNPUBLISHED 
SELL YOUR STORY TO HOLLYWOOD 


Top established motion picture, radio, and TV agency 
seeking fresh writing talent and stories to sell in this 
ever-expanding market. ; 
Send for free information. 
THE SAGER AGENCY 

Beverly Hills, California 


I'LL DO IT FOR YOU 


Sick of rejects! ! have ghost-written millions of words of 
stories, articles, books for hundreds of satisfied clients. | 
may be able to help you see your name in print and make 
money on your raw material. Reasonable rates. Particulars 
FREE. Also Slant Chart & Best Plot Formula. 


WILL HEIDEMAN 
P.O. Box 146-A 


New Ulm Minnesota 


Aucust, 1958 
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not mentioned in the listing, royalty is to be 
understood. 

General Publishers comprise firms that cover a 
variety of fields. Most of them publish fiction, non- 
fiction of various types, juveniles some issue also 
textbooks and other highly specialized books. 
Thus this group somewhat overlaps following 
groups. 

Firms in the other groups confine themselves to 
specific kinds of books; for instance, Juveniles 
(fiction and non-fiction) ; Religious (some accept 
religious fiction); Specialized (mainly though 
not altogether scientific or technical) . 

University Presses form a separate group. They 
tend to the scholarly or at least the authoritative 
though more and more of them are publishing 
books of general appeal. Several emphasize the 
regional. (Iwo university presses—Cambridge 
University Press and Oxford University Press— 
appear among General Publishers. They are 
branches of British organizations, and the Ameri- 
can operations parallel those of trade publishers.) 

In the list a numeral in parentheses—as (30) — 
indicates the approximate number of titles the firm 
publishes yearly. 


General Publishers 


Adelard-Sch , Ltd., 404 Fourth Ave., New 
York 16. (60) Trade books, juveniles. Joyce Engelson, 
Adult Editor; Bernice Frankel, Juvenile Editor. 

Abingdon Press, 201 Eighth Ave., S., Nashville 2, 
Tenn. (Assistant editor and juvenile editor at 150 
Fifth Ave., New York 11.) (100) Inspirational; de- 
votional; biography; college references and texts for 
social sciences and humanities; religious; recreation; 
family; children’s books. Preferred length, 40,000- 
70,000 words. Query before submitting any MSS. 
Emory Stevens Bucke, Editor. 

Advance Publishing Company, Great Barrington, 
Mass. Fiction that informs as well as entertains; no 
formula stuff. Non-fiction of general interest on any 
subject, including autobiography, biography, and 
competent reference books. Juveniles. Most books 
should be on the American scene. Textbooks. 

Appleton-Century-Crofts, Inc., 35 W. 32nd St., 
New York. (60) Novels; non-fiction; biography, auto- 
biography, memoirs, history, not less than 50,000. 

Arcadia House, 419 Fourth Ave., New York 16. 
(70) Light fiction 55,000-60,000 words. $150 pre- 
publication advance for mysteries and Westerns, $250 
a me plus royalties over 2,500 copies. Alice 

chs. 

Arkham House, Sauk City, Wis. (8) Fantasy fiction. 
August Derleth. Overstocked. 

Atlantic Monthly Press, 8 Arlington Street, Boston 
16, Mass. Fiction, biography, history, belles-lettres, 
juveniles, general non-fiction. Seymour Lawrence, Di- 
rector. Atlantic Monthly Press books are _— in 
association with Little, Brown & Compa 

Ballantine Books, 101 Fifth Ave., New York 3. (50) 
Pubishes simultaneously in hard covers and paper- 
bound books. Emphasis on fiction. High editorial 
standards. 

A. S. Barnes and Co., 11 E 36th St., New York 
16. (30) General non-fiction, with emphasis on books 


on all sports (participant and spectator) including 
hunting and fishing. No longer any textbooks. 

Bartholomew House, Inc., 205 E. 42nd St., New 
York 17. (6) General publishers of non-fiction, 60,000- 
80,000; spectator sport books; self-improvement and 
how-to. Douglas L. Lockhart. 

The Beacon Press, 25 Beacon St., Boston 8, Mass. 
(60) General non-fiction, national and international 
affairs, liberal religion. Query Director. 

Binfords & Mort, 124 N. W. Ninth Ave., Portland 
9, Ore. (10) Regional non-fiction about the Pacific 
Northwest, including history, biography, botany, wild- 
life, geology, geography, Northwest Americana. Some 
strong historical fiction and some juveniles with au- 
thentic Northwest background. Thomas Binford, Man- 
ager; Alfred Powers, Editor. 

The Bobbs-Merrill Co., Inc., 730 N. Meridian St., 
Indianapolis 7, Ind. (50) Novels, all types. Juvenile 
fiction and non-fiction, 20,000 words up. Adult non- 
fiction—biography, history, inspirational, and other 
subjects of general interest. Textbooks for high 
schools and grades. Law books. Trade books.—juven- 
iles, Miss Joanne Landers; adult, Harrison Platt, Mrs. 


Barbara Johnson, Richard Kirk; textbooks, Lowe 
Berger; law books, Leland C. Morgan. 
Thomas Bouregy & Company, 22 E. 60th St., New 


York 22. (60) General publishing, fiction, mysteries, 
Westerns, science fiction. 60,000 words. Lucy Mabry. 

Charles T. Branford Co., P. Box 41, Newton 
Center 59, Mass. (15) Non-fiction; especially arts 
and crafts, natural history. Query. 

George Braziller, Inc., 215 Fourth Ave., New York 
3. (15) Non-fiction; avant-garde fiction (generally). 
Special interests: literature, philosophy, science, art. 
George Braziller, Richard Huett, Anita Tenzer, Ed- 
itors. 

Bruce Publishing Co., 400 N. Broadway, Milwaukee 
1, Wis. (40) Textbooks for elementary and secondary 
schools, and colleges; technical and mechanical books; 
juvenile fiction and non-fiction. William C. Bruce. 

Cambridge University Press, 32 East 57th St., New 
York 22. (110) Non-fiction; technical, scholarly, re- 
ligious books. F. Ronald Mansbridge. 

The Caxton Printers, Ltd., Caldwell, Idaho. (15) 
Non-fiction; juvenile fiction and non-fiction. J. H. 
Gipson. Write before submitting MSS. 

Channel Press, 159 Northern Blivd., Great Neck, 
N. Y. (10) Non-fiction only, specializing in titles on 
religion, human relations, self-help, education, his- 
tory, biography. Bubmit no MSS. except on request on 
the basis of a letter or outline. Leonard E. Harris. 

Chilton Company, Book Division, 56th and Chest- 
nut Sts., Philadelphia 39, Pa. (45) Has purchased 
business of Greenberg: Publisher. Arts and crafts, 
automotive, business and technical, merchandising, 
cookery, drama, general, fiction, home and garden, 
juvenile, sports, how-to books, photography, etc.; also 
college texts and vocational and industrial school 
books. E. W. McDowell, Executive Editor; Brandt 
Aymar, trade books; John E. Leibfried, Jr., education; 
Jerome Prevette, business and technical. Sometimes 
outright purchase though usually royalty. 

The Citadel Press, 222 Fourth Ave., New York 3. 
(25) All types of freelance book manuscripts except 
juveniles and verse. Philip S. Foner. 

Coleman-Ross Co., Inc., Editorial Department, 80 
Boylston St., Boston 16, Mass. Technical and ref- 
erence ks on music; general non-fiction; sec- 
ondary-school and college textbooks. 


WRITING HELP 


You can sell! |! do. | sell to newspapers, magazines and 
syndicates in the United States, Canada, and England. 
You can sell, too. My 20 years of experience as reporter, 
lecturer, and editor will defi- 


columnist, feature 
| do your writing for you under 


nitely help you ause 


— our byline. Rejected manuscripts accepted for rewriting. 
tai 


CHARLES H. COLEMAN 
1350 Carol Place 


Is free. 
Aurora, Iilinois 


OF BOOKS 


A new economical “gang run’’ method now enables us to 
print your books and publications at lowest possible cost. 
Highest quality. From 500 copies up. Write for free 
catalog and quotations. 


ADAMS PRINTERS 


30 W. Washington St., Dept. AJ Chicago 2, Ill. 
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Coward-McCann, Inc., 210 Madison Ave., New 
York 16. (65) Novels, non-fiction, juveniles. Theo- 
dore M. Purdy, President. J. Stewart Johnson, Editor; 
Alice Torrey, Juvenile Editor. 

Creative Enterprises, 6620 Diversey Ave., Chicago 
35. Formerly a publisher of juveniles, out of the 
market till 1959, when it will enter adult fiction 
field. Peggy Lois Fench. 

The Creative Press, Box 89, Claremont, Calif. (2-5) 
Fiction, textbooks, non-fiction (self-improvement, in- 
spirational, biographical). Dorothy Banker Turner, 
Editor and Publisher. Query before submitting MSS. 

Crime Club, 575 Madison Ave., New York 22. 
(Affiliated with Doubleday & Co.) Mystery novels 
60,000-80,000. |. S. Taylor. 

Criterion Books, Inc., 257 Fourth Ave., New York 
10. (25) General trade, fiction and non-fiction, ref- 
erence, social sciences, juveniles. 

Thomas Y. Crowell Co., 432 Fourth Ave., New 
York 16. (115) Fiction, non-fiction, juveniles, text- 
books, reference works, art. William Poole and John 
Meyer, adult fiction and non-fiction; Gorton V. Car- 
ruth, reference books; John T. Hawes, college text- 
books; Elizabeth M. Riley, juvenile fiction and non- 
fiction; Bryan Holme, Studio Books, etc. 

Crown Publishers, 419 Fourth Ave., New York 16. 
(35) General fiction and non-fiction. Herbert Michel- 
man, Arthur Fields. 

The John Day Co., 62 W. 45th St., New York 36. 
(30) General publishers. Richard J. Walsh, Jr., Editor. 

Denlinger’s, 1627 Pope Ave., Richmond 1, Va. (5) 
General fiction and non-fiction. Special books on dogs, 
cats, etc. William W. Denlinger, Publisher; R. Annabel 
Rathman, Editor-in-Chief. 

The Devin-Adair Co., 23 E. 26th St., New York 10. 
(15) Non-fiction. Devin A. Garrity, T. ‘Coner Sloane, 
Ill. Query. 

Dial Press, Inc., 461 Fourth Ave., New York 16. 
(30) Serious novels, all types; non-fiction, adult; bi- 
ography, history, science, fine arts, anthologies. No 
light fiction. George Joel. 

Dietz Press, Inc., 109 E. Cary St., Richmond 19, 
Vo. (10) Historical, gift books, juveniles, self-help 
books, general non-fiction. August Dietz, III, Editor. 

Dood, Mead & Co., 432 Fourth Ave., New York 
16. (100) Novels 70,000-120,000 words. Juveniles. 
Non-fiction, adult and juvenile; travel, biography, 
nature, essays, arts and crafts. Poetry; translations. 
Raymond T. Bond. 

Doubleday & Co., 575 Madison Ave., New York 
22. (250) Novels; non-fiction; mysteries; juvenile fic- 
tion and non-fiction. Anchor Books. 

Duell, Sloan & Pearce, Inc., 124 East 30th St., New 
York 16. (30) Novels, non-fiction, humor, regional 
books, photography, juveniles. 

E. P. Dutton & Co., 300 Fourth Ave., New York 10. 
(120) Fiction, including detective stories. Non-fiction: 
adventure, religion, travel, fine arts, biography, 
memoirs, history, science, psychology, psychics, child 
care, hobby and how-to books, nature, cartoon and 
humor, reference works. Juvenile fiction and non- 
fiction. Dutton Everyman Paperbacks. Chairman 
Editorial Board, Elliott B. Macrae; Vice-Chairman 
Editorial Board, William E. Larned; Managing Editor, 
Scott Bartlett; Editors—William Doerflinger, Robert 
Amusen; Associate Editors—Beulah Harris, Jeanne 
Frank, Peggy Boyesen, Cyril Nelson; Juvenile Editor, 
Sharon Banigan. 


| BEST BOOK CONTEST | | 
| $1600 Cash Awards 


| Maii coupon below for full details or 
send manuscript for free editorial appraisal. | 
Seth Richards, Publisher 
Pageant Press, Inc. | 
101 Fifth Avenue, New York 3, N. Y., Dept. AJ8 


Please send me without cost or obligation your big illustrated 
FREE book, ‘‘How to Get Your Book Published, Promoted, 


Distributed,’’ and full details about your Best Book Contest. 
| Mr. | 
Mrs. 
Inquiries confidential. We are subsidy publishers. 


PROFESSIONAL TYPING 


Bond paper, carbon, friendly help with spelling, punc- 
tuation, awkard grammar, proper sentence construction. 
$1.00 the thousand. Typing only, 60c per thousand. 


Disabled veteran. College graduate. 
RAY N. MATHEWS 
1126 Herbert Street Philadelphia 24, Pa. 


POETRY BOOKS — $85.50 to $146.50 


40 pore $146.50. RE-RUNS 100, $129.50 (for 3 yrs.) 
FREE PICTURES Clipped pome- -ins as-is size) PAPER BACKS: 
200, 24 pages $85.50. LARGER BOOKS, clear $1 ea. History, 
Novels, Genealogy, Juvenile, etc. 30 years experience, National 
Adv. Catalogues, Quick Delivery. Beautiful wor Write: 


Paul L. Heard, Editer-Publisher 


ROYAL PUBLISHING COMPANY 
7918 Maxwell Ave. Dallas 17, Texas 


GAMBLE A BUCK? 
That’s ~. it takes to learn about writing comic book 
stories. 15,000 word booklet, FUNDAMENTALS OF 
COMIC x IPT WRITING, tells you how. No drawing 
experience needed. Send your dollar to: 


EARLE C. BERGMAN 
1255 North Gordon St. 
Hollywood 38, Calif. 


NEED WE SAY MORE? 

A client writes: ‘You are the first agent—who ever did any- 
thing constructive for me. All others went off on a tangent 
with beautiful theories, none of which were practical.” 
Novels, Short Stories, Articles, Plays, Television, and Radio 

Criticism — Guidance — Representation 
poy fees: $5 to 5,000 words; over 5,000 words to 
40,000, $1 per 1,000. Novels and Plays $15. Return postage 
with each ms. | Send self-addressed envelope, stamps for 
folder, the New Writer.” 

NEW YORK LITERARY AGENCY 
910 Riverside Drive New York 32, N. Y. 


Learn how from the author of the prize-winning nove 


success in fiction, poetry, articles. A trial criticism at $1 
per M words will prove that | can help you. Reference: 
Who’s Who of American Women. Or visit my Chicago 
class, or N. H. Writers’ Colony. 


Literary Critic 


HAVE A PROFITABLE CAREER 


THE DEVIL’S HANDMAIDENS. | have helped hundreds | 1—WRITERS 


RN 
' 1—THE DEVIL’S HANDMAIDENS. Novel. $3.50. From me. 


MILDRED I. REID 


MY SEVEN BOO 


5—WRIT 
6—WRITERS: LEA (New to writing) 


3: HERE’S HOW! (Basic Technique)............. $1.25 
2—WRITERS: HELP YOURSELVES! (Formulas. _ Edition) 2.50 
3—WRITERS: LET’S PLOT! (Plots for everything).......... 2.50 
4—WRITERS: MAKE IT SELL! (Advance Technique)........ 3.00 

TRY (8 types explained)..... 3.00 
3.00 


Contoocook, New Hamp. 
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GAMBLE A DOLLAR? 


Want a byline and a fast check? Do you have trouble find- 
ing salable subjects? Or oberg up your ideas so they sell? 
Learn from my booklet, HOW TO FIND SUBJECTS & WRITE 
ARTICLES THAT SELL FOR CASH. Send your dollor to: 


Julie Gay 


P.O. Box 618, Dept. AJ Beverly Hills, Calif. 


POETS: Send self-addressed stamped envelope 

for PRIZE PROGRAM. Quarterly prizes 
$25; many other prizes. You will receive also descrip- 
tion of HELP YOURSELF HANDBOOKS ($1 each) con- 
taining 999 PLACES TO SEND POEMS. 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published Quarterly; 50c copy; $2 a year.) 
624 N. Vernon Ave. Dallas 8, Texas 


WHO OWNS THE BOOKS 
YOU PAID TO HAVE PRODUCED? 


Publishers’ Weekly says you should, and so do we! Send for 

our free folder outlining a low cost publishing service 

featuring author-ownership and 70% royalty on sales. 
WILLIAM-FREDERICK PRESS 

391 East 149th Street New York 55, N. Y. 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 
Will Heideman’s New 1958 Revised Course & Markets 
No long training or professional style and plotting technique 
needed. Shows how to write humor, juvenile stories, household 
tips, rewrites, etc. Complete with samples. Over 150 ——— 
also month of help to 1500 words of fillers if you order 
Other fiction courses and help available. ORDER TODAY 
Send only $1 (add 5c to checks) to— 
WILL HEIDEMAN 
New Ulm P.O. Box 146-A Minnesota 


RIGHT WORDS WRITE CHECKS! 
Make your plots pay! Many I’ve helped have sold to 
Movies and TV. Over 15 years of scripting experience 
inside Hollywood Studios. COMPLETE writing help, or 
Shosting, on Novels, Stories; Screen, TV, and Stage Plays. 
Write me your problem for free reply. 


JESSICA FOX MAY 


Phone 1848 North Gramercy Eeeee 
HOllywood 2-5448 Holiywood 28, Calif 


YOU CAN MAKE EXTRA MONEY WRITING! 


You can produce fillers, trade journal articles, photo-stories, 
feature articles, news items, and material for the outdoor, 
action magazines with our help and so get fast checks and 
bylines. Send for free 3,000 word illustrated folder and learn 
how to “write to sell.” Our money-back guarantee protects 


you. 
THE NON-FICTION PRESS 


Dept. R, Box 1008 Glendale, Calif. 


WHEN YOU MOVE 


We want every Author & Journalist subscriber to 
receive his copies regularly. 

You can help if you will let us know of any change 
in your address—as far as possible in advance of the 
date you will move. Give your name, old address, 
and new address, including zone if there is one. A 
card for this purpose may be obtained from any post 
office; | it requires a 3c stamp for mailing. 

A« of address must reach us by the 10th of 
the month to catch the mailing of the following issue. 

The post office will not forward your magazines 
unless you leave a deposit for the purpose. Even then 
there is likely to be delay. 

The only way to make sure of prompt delivery is to 
send your correct address to Author & Journalist, 1313 
National Bank of Topeka Bldg., Topeka, Kansas. 


Farrar, Straus and Cudahy, Inc., 101 Fifth Ave., 
New York 3. (80) Fiction, non-fiction; juveniles. 
Frederick Fell, Inc., 386 Fourth Ave., New York 16. 
(10) Biography, science fiction, Americana, humor, 
how-to, inspirational, anthologies, popular science, 
business, religious, general non-fiction, fiction. 

Follett Publishing Company, 1000 W. Washington 
Blvd., Chicago 7. (20) Adult non-fiction; juveniles; 
textbooks for elementary grades. Royalties or out- 
right purchase. Linton J. Keith, Editor-in-Chief; 
Esther J. Meeks, Children’s Book Editor. 

The Free Press, Glencoe, III. (25) Social sciences, 
philosophy, religion, psychology and psychiatry. 

Funk & Wagnalls Co., 153 E. 24th St., New York 
10. (25) Fiction, general non-fiction, history, biog- 
raphy, reference books, books for teen-age readers, 
practical homemaking. current affairs. Query before 
submitting MSS. 

Wilfred Funk, Inc., 153 E 24th St., New York 10. 
(10) General non-fiction; home arts and decoration; 
self-help; Americana; mail order books. Query be- 
fore submitting MSS. 

Garden City Books, a division of Doubleday & Com- 
pony, Inc., 575 Madison Avenue, New York 22. (50) 
Original non-fiction, juveniles, reprints. Original 
publications under imprint Hanover House. Ferris 
Mack. Children’s Book Editor, William Hall. 

The Gnome Press, Inc., P. O. Box 161, Hicksville, 
N. Y. (7) Specializes in science fiction adult and ju- 
venile. Interested also in non-fiction books with a 
science fiction connotation—space travel, Atlantis, 
etc. Martin Greenberg. 

Grayson Publishing Corporation, 381] Fourth Ave., 
New York 16. (10) Non-fiction of all types; special 
interests—humor and photography. Sometimes out- 
right purchase. 

Greenberg: Publisher. See Chilton Company. 

The Stephen Greene Press, 120 Main St., Brattle- 
boro, Vt. Quality non-fiction. Submit outline and 
sample chapter. 

Grosset & Dunlap, 1107 Broadway, New York 10. 
(120) Adult non-fiction, self-help books, brief picture 
books, juvenile fiction and non-fiction series. Reprints. 
William Morris, Editor-in-Chief; Edward Ernest, Pic- 
ture Book Editor. 

Grove Press, 795 Broadway, New York 3. (40) Fic- 
tion, non-fiction, college textbooks. Welcomes for 
consideration MSS. of superior merit. Barney Rosset, 
Publisher and Editor-in-Chief. 

Hanover House. See Garden City Books. 


Harcourt, Brace & Co., 750 Third Ave., New York 
17. (110) Novels. Non-fiction; biography, history. 
General literature. Children’s books. Textbooks, col- 
lege and high school. Trade, George L. White; high 


COMING IN SEPTEMBER 


Practically every writer develops material 
that hasn't wide enough appeal for a gen- 
eral magazine but is just what some special- 
ized magazine is looking for. 

You'll find a list of specialized magazines 
and their needs in the September Author & 
Journalist—hobbies, entertainment, health, 
education, humor, etc. 

There will also be articles by professionals 
on writing fiction and fact, plus book com- 
ment, news direct from editors’ desks, and 
the other features that make A&J indispen- 
sable to you as a writer. 

If you're not now a subscriber, use the 
handy order form on Page 31. Make sure of 
getting the September and following issues. 
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school, James Reid; college, William Pullin; juvenile, 
Margaret McElderly. 

Harper & Brothers, 49 E. 33rd St., New York 16. 
(350) Novels; non-fiction, adult and juvenile; science, 
religion, travel, biography, popular history, etc. Text- 
books, medical, business, industrial monographs. Ju- 
veniles, all ages; fairy tales. General books, Director, 
Evan Thomas; Editor, Simon Michael Bessie; nature 
and outdoor books, Richard B. McAdoo; mystery, 
Joan Kahn; staple trade books, George W. Jones; 
juvenile books, Ursula Nordstrom; social and economic 
books, Ordway Tead; college textbooks, Kenneth B. 
Demaree (effective Jan. 1, 1959; until that time, 
Edward J. Tyler); religious books division—Director, 
Eugene Exman; Editor, Melvin Arnold; Bibles, Fred 
C. Becker; medical books (Paul B. Hoeber, Inc.), Paul 
B. Hoeber. 

Hastings House, 15] E. 50th St., New York 22. 
(40) Regional, photographic, historical, biography, 
non-fiction, visual design, communication, arts (tele- 
vision), architecture, decoration; juveniles. Especially 
interested in Americana. 

Hawthorn Books, a subsidiary of Prentice-Hall, Inc. 

Hill and Wang, Inc., 104 Fifth Ave., New York 11. 
(15) General non-fiction with emphasis on history, 
social history, and popular science. Little fiction. 
Arthur W. Wang, Editor. 

Henry Holt & Co., Inc., 383 Madison Ave., New 
York 17. (100) Novels, all types. General non-fiction: 
American biography, criticism, general information. 
High-school and college textbooks; foreign language 
textbooks and records; translations. Dr. Milton Hop- 
kins, High School Department; Alden H. Clark, Col- 
lege Department; William E. Buckley, Trade Depart- 
ment. 

Horizon Press, 220 West 42nd St., New York 36. 
(10) Chiefly non-fiction: literary, biographical and 
autobiographical, scientific; art and architecture; 
works of humor, especially those of reference value. 
Some fiction, but only of high literary quality. Ben 
Raeburn, Editor. 

Houghton Mifflin Company, 2 Park St., Boston 7, 
Mass. (125) Fiction, non-fiction, and juvenile manu- 
scripts of general interest. 

Marshall Jones Co., Francestown, N. H. Non-fic- 
tion; books that appeal to a special market. Prefers 
preliminary summary. Clarence E. Farrar. 

Julian Press, 80 E. 11th St., New York 3. (10) Gen- 
eral non-fiction; psychiatric; educational. Arthur Cep- 


pos. 

Alfred A. Knopf, Inc., 501 Madison Ave., New 
York 22. (100) Novels, high quality; non-fiction, not 
too technical; juveniles. College textbooks in social 
science, history, and English. 

Lantern Press, Inc., 257 Fourth Ave., New York 10. 
(7) Non-fiction, juvenile fiction and non-fiction. A. L. 
Furman. Query. 

J. B. Lippincott Company, 227 S. Sixth St., Phila- 
delphia 5; 521 Fifth Ave., New York 17. (150) 
Novels, all types. Juveniles up to 16 years; rarely 


TECHNICAL SERVICE 
NOVELS—STORIES—BOOKS—SCRIPTS—PLAYS 


Appraisal of Manuscripts for Publication 

$ 5. for manuscripts up to 5000 words plus $1. 
for each extra thousand. 

$25. for books up to 150,000 words 
$ 5. for 15 minute television or radio scripts 
$10. for one-half hour script 
$15. for 1 hour script 

Send your manuscript with the correct fee. 
Salable manuscripts recommended to publishers. 


GHOSTING 


Whatever changes in your manuscript need to be made | 
shall make them for Mans You will be sent the completed 
manuscript typed on 20 Ib. bond, one carbon copy. 


Many novels and other manuscripts | have ghosted for 
authors. | am happy to see the authors’ books published and 
know that my part of the work is appreciated by them. | 
shall be happy to accept you as my client, and all work done 
for you is confidential. 


As to payment: You may make your own financial arrange- 
ments and pay what you wish down and the balance when 
the work is completed. The price is $3.00 per four com- 
pleted pages. 


Let my expert technical skill help you as an author. 


MARIE ADAMS 
1694 Blair Avenue, St. Paul 4, Minnesota 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, 
we have a plan for the additional pro- 
motion and distribution of your book 
WITHOUT COST TO YOU. 


If interested, write for details to 
WRITERS SERVICE 
10 E. 43, N. Y. 17, N. Y. Tel. MU 7-5159 


PERSONAL HELP FOR YOU 


Need some personal—not standardized—help in plotting, 
characterization, organization, marketing both fiction and 
non-fiction, juvenile and adult? Consult professional writer, 
teacher, and critic. 


MRS. M. L. HOPCRAFT Alameda, New Mexico 


MANUSCRIPT TYPING 
Work Guaranteed to be Satisfactory 
50c per Thousand Words 
Minor corrections. One carbon if desired. 


EDITH HARDY 
422 Fairview Ave., N.E. Grand Rapids 3, Michigan 


Book Writing 


Book Writing Help. 


EDITING — GHOST-WRITING — CRITICISM — REVISION 


Books of all types prepared for submission to publisher by a 
novelist whose writings are known on three continents. 


For complete details, write for free 
descriptive folder entitled 


CHARLES CARSON, Consultant 


Post Office Box 638-A, Manhattan Beach, Calif. 
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fairy tales. Non-fiction, adult and juvenile, all types. 
Textbooks. Specializes in biography, history, art, fic- 
tion, educational, and medical works. George Stevens, 
Lynn Carrick, Tay Hohoff, Alan Williams, Corlies M. 
Smith; Eunice Blake (juveniles). 

Little, Brown & Co., 34 Beacon St., Boston 6, Mass. 
(140) Fiction, biography, history, current affairs, ju- 
veniles, law, medicine; college textbooks. Ned Brad- 
ford. 

Liveright Publishing Corporation, 386 Fourth Ave., 
New York 16. (8) Good fiction; non-fiction adult and 
occasionally juvenile; how-to books; psychology, psy- 
chiatry. Suggests that authors send 1-2 page synopsis 
of script and a brief biographical sketch before sub- 
mitting MSS. Catalog available to authors on request. 
Arthur Pell. 

Longmans, Green & Co., Inc., 55 Fifth Ave., New 
York 3. (100) Fiction, general non-fiction, scientific 
and technical, religious, juveniles, college textbooks, 
and plays. General MSS., John L. B. Williams; col- 
lege textbooks, R. L. Straker; juveniles, Bertha Gun- 
terman; plays, G. M. Overacker. 

The Macmillan Co., 60 Fifth Ave., New York 11. 
(400) Books in every field. Novels, non-fiction, adult 
and juvenile; biography, economics, travel, scientific, 
religion, world problems. Textbooks; science. Verse, 
translations, classical collections, reprints. Juveniles, 
all ages. J. P. R Budlong, trade department; Doris S. 
Patee, juveniles. 

Macrae-Smith Company, 225 S. 15th St., Philade!- 
phia 2, Pa. (15) Novels; juveniles, all ages. Non- 
fiction, adult; biography, travel, nature. Gift books. 
Olga Edmund. 

The McBride Co., Inc., 200 E. 37th St., New York 
16. (15) Non-fiction: history, biography, popular 
science, travel, building and furnishing, practical 
books. Non-fiction juveniles. Richard C. MacKenzie, 
Editor. 

McGraw-Hill Book Co., 330 W. 42nd St. New York 
36. (300) Adult fiction and non-fiction; college texts; 
industrial and business books; school books. Whittle- 
sey House (under Juvenile) Blakiston Division (under 
Specialized), and Gregg Publishing Division (under 
Textbooks) are departments of this firm. 

David McKay Company, Inc., 55 Fifth Avenue, 
New York 3. (50) General fiction, non-fiction, juve- 
niles, reference books, foreign languages, religious, 
dictionaries. 

Meridian Books, 17 Union Square, New York 3. 
(25) Publishes only serious non-fiction. Depending on 
the manuscript, either royalty or outright fee. Pub- 
lishes in soft as well as hard covers. Arthur A. Cohen, 
Managing Editor. 

Julian Messner, Inc., 8 W. 40th St., New York 18. 
(40) Novels; non-fiction; juvenile fiction and non- 
fiction; biographies. Kathryn G. Messner. 

M. S. Mill Co., Inc., 425 Fourth Ave., New York 
16. (15) General fiction and non-fiction; special at- 
tention to mystery and adventure stories; no juveniles. 
John C. Willey. 

Monde Publishers, Inc., 8 Cushman St., White 
Plains, N. Y. Reference works; biography; history; 
anthologies; especially interested in reference works. 
Harry Schneiderman, Dr. |. J. K. Carmin, Editors. 
Royalty or outright purchase. 

William Morrow & Company, Inc., 425 Fourth Ave., 
New York 16. (60) Fiction, general non-fiction, ju- 
veniles. John C. Willey, Editor; Mrs. Constance Ep- 
stein, Juvenile Editor. 

Mystery House, 22 E. 60th St., New York 22. 
Myteries. (A division of Thomas Bouregy & Company.) 

Thomas Nelson & Sons, 19 E. 47th St., New York 
17. (30) Non-fiction trade books, Gorham Munson. 
Juveniles for ages 8-17, Elizabeth Tompkins. 

New Directions, 333 Sixth Ave., New York 14. (20) 
Novels, non-fiction, textbooks, poetry. James Laughlin 
and Robert M. MacGregor. No unsolicited manu- 
scripts. 

The Noonday Press, 80 E. 11th St., New York 3. 
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(10) General fiction and non-fiction of high literary 
merit. 

W. W. Norton & Co., 55 Fifth Ave., New York 3. 
(40) General non-fiction, fiction, personal experience, 
politics, medicine, economics, etc. College textbooks. 
Older juveniles. Eric Swenson. 

Oxford University Press, 417 Fifth Ave., New York 
16. (250) General non-fiction, religious, reference, 
art, Bibles, college textbooks, medical, juvenile, music. 

Pacific Books Publishers, Box 558, Palo Alto, Calif. 
Non-fiction covering Pacific Ocean area and West 
Coast, U. S. A.; college textbooks. S. M. Croonquist. 

L. C. Page & Co., 101 Fifth Ave., New York. 3. 
Novels, non-fiction, juvenile fiction. No poetry or 
short stories. 

Pantheon Books, Inc., 333 Sixth Ave., New York 
14. (35) Fiction, non-fiction, religious, juvenile. 

Phillips Publishers, Inc., 50 Hunt St., Newton 58, 
Mass. (4) Primarily juveniles and fiction. Henry Y. 
Simmons. Royalty or outright purchase. 

Pitman Publishing Corp., 2 W. 45th St., New York 
36. (40) Business education, technical, college, arts 
and crafts, and general non-fiction. 

Prentice-Hall, Inc., 70 Fifth Ave., New York 11. 
(175) Religious, inspirational, self-help, biography, 
history, humor, photography, travel, non-fiction; teen- 
age and juvenile non-fiction; accasional fiction titles. 
(For the following categories, address Prentice-Hall, 
Inc., Englewood Cliffs, N. J.: college and high school 
textbooks in liberal arts, sciences, commerce. Legal 
and quasi-legal books; loose-leaf tax and legal ser- 
vices. Business books.) No poetry, drama, mysteries, 
Westerns. Does not read unsolicited fiction; query on 
non-fiction. 

G. P. Putnam's Sons, 210 Madison Ave., New York 
16. (80) Novels, all types. Non-fiction; world affairs, 
biographies, reminiscences, history, travel, popular 
science, exploration, aviation, Americana, etc. Ju- 
venile fiction and non-fiction. Translations. Howard 
Cady. 

Rand McNally & Co., P. O. Box 7600, Chicago 80. 
(50) Juvenile fiction and non-fiction, ages 3 through 
teens; not above 50,000 words. Mrs. Lillian Mc- 
Clintock, Editor of Children’s Books. Adult non-fiction, 
including adventure, exploration, natural history, 
Americana, biography. 

Random House, Inc., 457 Madison Ave., New York 
22. (125) Non-fiction; fiction, adult and juvenile; 
plays; poetry; translations; juvenile non-fiction. Hiram 
Haydn, Editor-in-Chief; Albert Erskine, Managing 
Editor. 

Henry Regnery Co., 64 E. Jackson Blvd., Chicago 
4. (30) General fiction and non-fiction, secular and 
Catholic. Charles E. Lee, General Editor; Daniel R. 
Hayes, Editor, Catholic Books. 

The Reilly & Lee Co., Inc. 325 W. Huron St., Chi- 
cago 10. Adult non-fiction; how-to-do-it books of 
varying lengths on non-technical subjects; juveniles 
for first and second grades; supplementary readers 
written in the controlled vocabularies for these grades 
(photographic illustrations); good juveniles for any 
age, minimum wordage 40,000. Inquire before mak- 
ing submission. 

Reynal & Company, 221 E. 49th St., New York 17. 
(15) Fiction and non-fiction of general interest. 
Eugene Reynal, Editor. 

Rinehart & Co., Inc., 232 Madison Ave., New York 
16. (80) Novels, all types. Non-fiction, all types. T. 
S. Amussen. College textbooks and technical books, 
Ranald P. Hobbs. 

The Ronald Press Co., 15 E. 26th St., New York 
10. (60) Non-fiction of all types: biography, history, 
travel, religion, fine arts, sports and recreation, medi- 
cine, business, technology, science, law; general col- 
lege and professional school textbooks. 

Sagamore Press, Inc., 11 E. 36th St., New York 16. 
(25) Fiction, non-fiction, reprints of American clas- 
sics. No mysteries. No juveniles. Seeks books of 
lasting value. Robert Smith. 


AuTHoR & JOURNALIST 


St. Martin’s Press, Inc., 103 Park Ave., New York 
7. (80) American publishers of the books of Mac- 
millon, London, and of Edward Arnold, London. Now 
publishing also originals by American authors. In- 
terested principally in biography, history, social sci- 
ence, and novels. 

Charles Scribner's Sons, 597 Fifth Ave., New York 

7. (125) Novels; juveniles; non-fiction, adult; seri- 
ous; religious; textbooks; verse; Poets of Today series; 
Short Story series. 

Simon and Schuster, Inc., 630 Fifth Ave., New 
York 20. (150) General fiction; juveniles; non-fiction; 
anthologies. Miss Anne Tiffany, Editor. 

William Sloane Associates, 425 Fourth Ave., New 
York 16. (25) Novels, non-fiction. John Willey, Adele 


Dogan. 

The Stackpole Company, Telegraph Press Bldg., 
Cameron & Kelker Sts., Harrisburg, Pa. (15) Non- 
fiction, especially outdoor books relative to hunting, 
fishing, guns, dogs, camping, and conservation; also 
Americana and biographies. Charles K. Fox, Execu- 
tive Editor. 

Sterling Publishing Co., Inc., 419 Fourth Ave., New 
York 16. (30) How-to books, with or without illustra- 
tions; and other non-fiction. Inquire with details 
about your subject-matter, before submitting manu- 
script. David A. Boehm, Editor. Juvenile fiction and 
non-fiction. Royalty or outright purchase. 

Superior Publishing Company, 2809 Third Ave., 
Box 2190, Seattle 11, Wash. Books of regional and 
historical interest with emphasis on expensive books 
with a high percentage of photographs and rare pic- 
tures. No fiction or verse 

Alan Swallow, Publisher, 2679 S. York St., Denver 
10, Colo. (25) Belles lettres, particularly poetry, liter- 
ary criticism, fiction; occasionally other non-fiction. 
(Sage Books, a subsidiary imprint of Mr. Swallow’s, 
places emphasis upon regional materials of the West.) 
Alan Swallow. Query. Do not submit unsolicited manu- 
scripts. 

Twayne Publishers, Inc., 3] Union Square, New 
York 3. (15) General non-fiction. Jacob Steinberg, 
Editor. 

Frederick Ungar Publishing Co., 105 E. 24th St., 
New York 10. (40) Non-fiction; reference books; 
technical; textbooks. 

Vanguard Press, Inc., 424 Madison Avenue, New 
York 17. (35) Novels, non-fiction, adult; biography, 
history, travel, popular science, politics. Juveniles. 
Evelyn Shrifte, President and Editor. 

D. Van Nostrand Co., Inc., 120 Alexander St., 
Princeton, N. J., (80) College and high school text- 
books; business, engineering, scientific, technology; 
informational; general non-fiction. 

The Viking Press, Inc., 625 Madison Ave., New 
York 22. (100) Novels; non-fiction, adult, all types; 
translations; juvenile. 

ives Washburn, Inc., 55 Fifth Ave., New York, 3. 
(25) Novels, serious works, memoirs, non-fiction; 
juveniles. 

Westminster Press, Witherspoon Blidg., Philadelphia 
7, Pa. (65) Juvenile books for ages 8-15; religious 
books. Mary Pfeiffer, Juvenile Books Editor; Paul 
L. Meacham, Religious Books Editor. 

The Bond Wheelwright Company, Porters Landing, 
Freeport, Maine. (10) Non-fiction, especially scholar- 
ly and Maine regional books. Publishers also of 
American Saga Series, books on American _busi- 
nesses. Mrs. Thea Wheelwright. 

Whittier Books, Inc., 51 Union Square West, New 
York 3. (10) Fiction; non-fiction; juveniles; textbooks. 
Especially interested in health books. Nathaniel Kap- 


lan. 
Windsor Press, 200 E. Ontario St., Chicago 11. 
Phila- 


Non-fiction. Ray Protzman. 

The John C. Winston Co., 1010 Arch St., 
delphia 7. (30) Textbooks; dictionaries; religious; non- 
fiction; reference; juvenile through teens. Elizabeth 
Morton, Trade Editor; Dr. Malcolm E. Mellott, Text- 
book Editor-in-Chief. 
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TEN LESSONS IN STORY TECHNIQUE 

Plus Critiques of Your Stories 
A — course prepared for beginners who wish fiction 
training. Proved by class results for five years. 
Offered by mail for the first time at a surprisingly low price 
—only $12.50. Special Bonus: Two completed stories criti- 
cized for you personally by the author of the course without 
extra charge. Particulars free. 

BEIMFOHR ASSOCIATES 
725 Emerson St. Evanston, Ill. 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 
Amsterdam, N. Y. 


Have you tried CIRENCESTER? 
An alive Canadian agency for authors everywhere. 
Let us place your manuscripts—fiction, articles, plays, 
light verse. Reading fees $3.00 per 3000 words. Sales, 
ten percent; foreign fifteen. The RIGHT market may 
= — rejected script! Criticism and revision if 
lesire 


CIRENCESTER LITERARY AGENCY 
Post Office Niagara Falls, Ontario, Canada 


South 


POETS AND WRITERS: 


200 6x9, 24-page Books beautifully 
printed, embossed hard paper covers, $88.80. 
Work guaranteed. 

MERCHANTS PRESS 


P. O. Box 112 Taylor, Texas 


Song Poems and Lyrics 
Wanted 


Mail to: 
Tin Pan Alley, Inc. 
1650 Broadway New York 19, N. Y. 


BEGINNERS: 

Earn Money at Home While Writing 

Write a newsy English column for small foreign papers (under 
fifty thousand population). The same mimeographed column 
goes to all of your listings. Excellent, interesting work, and 
you are your own boss. It is your own business with splendid 
remuneration. For complete details (with subjects) send one 


dollar to 
ANTHONY D. OZ.IVER 
North Hollywood, Calif. 


7259 Fulton St. 
Our high royalty—low subsidy 
complete program can hel 


YOUR list of 
successful au- 
thore., FREE copy of 
How To Publish Your Book. 
Publishers 
BOOKS 
CAN BE 
200 Vorice” St, 


PUBLISHED! 
POEMS WANTED 


To Be Set To Music 

Send one or more of your best poems 
— for EE NATION, 
Subject. Immediate Consideration. 

mograph Records Made 


CROWN MUSIC CO., 49 W. 32 St., Studio 142, New York 1 


The World Publishing Co., 119 W. 57th St., New 
York 19. (50) Arts, crafts, popular medicine, refer- 
ence, informational works, history, travel, biography, 
ae fiction. William Targ. 

. A. Wyn, Inc., 23 W. 47th St., New York 36. 
ad ‘Fiction; non-fiction. A. A. Wyn. 

Thomas Yoseloff, Inc., 11 E. 36th St., New York 
16. (25) General book publishers ‘‘open for anything 
that appeals to us.’’ Outright purchase or royalty de- 
pending upon negotiation. 


Paperbacks 


Ace Books, 23 W. 47th St., New York 36. (65) 
Original novels 45,000-60,000 words; general, Old 
West, science fiction, detective mysteries with Ameri- 
can locale and contemporary theme. Also selected re- 
prints of hard-cover books up to 100,000 words in 
the case of modern novels, historical adventures, and 
war novels, also occasional non-fiction works, mainly 
self-improvement books. Donald A. Woilheim. 

Avon Publications, Inc., 575 Madison Ave., New 
York 22. (100) Reprint fiction and some originals. 
Thomas Payne, Editor-in-Chief. 

Ballantine Books, 101 Fifth Ave., New York 3. (50) 
Publishes originals, chiefly fiction, in paperbound edi- 
tions at 35c and hard covers. Also interested in good 
non-fiction of general appeal and in science-fiction 
novels of the very highest quolity. 

Bantam Books, 25 W. 45th St., New York 36. (100) 
Reprints. Oscar Dystel, President; Saul David, Editorial 
Director; Richard E. Roberts, Managing Editor. 

Crest Books, 67 W. 44th St., New York 36. Fiction 
reprints and originals: novels, suspense fiction, histor- 
icals, Westerns; science fiction. William C. Lengel, 
Editor-in-Chief; Leona Nevler, Managing Editor. 

Dell Publishing Co., Inc., 750 Third Ave., New 
York 17. (85) Reprints and originals. Frank Taylor, 
Executive Editor; Knox Burger, Editor Originals. Send 
material to Dell Books, c/o Western Printing & Litho- 
graphing Co., 415 Madison Ave., New York 17. 

Gold Medal Books, 67 W. 44th St., New York 36. 
Popular fiction and non-fiction; origina! publications, 
in paperbound editions; Gold Medal Books 25c; Gold 
Medal Giants 35c, Gold Medal Specials 50c. Minimum 
advance royalty $2,000 upon acceptance; royalties 
paid on print orders, not on sales: 1c a copy on the 
first 200,000, 1 Yac thereafter; all subsidiary rights 
remain with the author. Minimum length 60,000 
words. No reprints of any kind. Richard Carroll, Edi- 
tor. 

Maco Magazine Corporation, 551 Fifth Ave., New 
York 17. (10) Interested in seeing outlines on 128- 
page books. Any non-fiction idea on any subject will 
be considered. The outline may be text or pictures or 
both. Haskell Frankel, Editor. 

Meridian Books, 17 Union Square, New York 3. (20) 
Only serious non-fiction. Publishes in hard as well as 
soft covers. Depending on the manuscript, pays royalty 
or outright fee. Arthur A. Cohen, Managing Director. 


Monarch Books, Inc., 386 Fourth Ave., New York 
16. (50) Straight novels, historical novels, Westerns, 
suspense stories. Length, 50,000-80,000. No juveniles 
or non-fiction at present. Charles N. Heckelmann, 
Editor-in-Chief. Query before submitting any MSS. 


The New American Library of World Literature, Inc., 
501 Madison Ave., New York 22. (125) Signet Books 
—fiction of all kinds; largely reprint; mysteries, 
Westerns, science fiction. Signet Key Books—imagina- 
tive non-fiction; nature series, how-to-know, etc. 
Mentor Books—scholarly non-fiction and new trans- 
lations of classics. Victor Weybright, Chairman and 
Editor-in-Chief. Does not actively solicit MSS., most 
originals being commissioned. Query by letter before 
submitting any MSS 
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Pocket Books, Inc., 630 Fifth Ave., New York 20. 
(160) Reprints, classics, special originals. 

Popular Library, Inc., 10 E. 40th St., New York 16. 
(125) Mainly popular reprints. Does not consider 
unagented, unsolicited manuscripts. Considers agented 
manuscripts but they must be well-written and well 
characterized with strong emotional and dramatic 
conflict and sound thematic content. Lengths 50,000 
to 70,000 words, with the shorter lengths preferred. 
No poetry or verse. Eunice K. Boehle, Chief Associate 
Editor. 

Premier Books, 67 W. 44th St., New York 36. Non- 
fiction reprints in the fields of information and edu- 
cation. William C. Lengel, Editor-in-Chief; Leona 
Nevler, Managing Editor. 

Pyramid Books, 444 Madison Ave., New York 22. 
(70) Reprints, originals; fiction, non-fiction. Query 
before submission. 


Juvenile 


Childrens Press, Jackson Blvd. & Racine Ave., Chi- 
cago 7. (20) Juvenile books; fiction and non-fiction. 
Margaret Friskey. 

The Coach House Press, Inc., 53 W. Jackson Blvd., 
Chicago 4. Children’s plays. O. M. Forkert, Publisher. 
Query in advance about all MSS. 

Cupples & Leon Co., 200 Fifth Ave., New York 10. 
(20) Juvenile fiction and non-fiction. Outright pur- 
chase or royalty. Robert Fenton. 

Holiday House, Inc., 8 W. 13th St., New York 11. 
(10) Juveniles of highest quality: non-fiction and 
fiction for older boys and girls; easy-to-read stories 
for younger readers. ‘“Manuscripts with a plus value.’ 

Lothrop, Lee & Shepard Co., 419 Fourth Ave., New 
York 16. (30) Especially interested in fiction for teen- 
age and young adults; also lively scripts for picture 
books. Miss Beatrice Creighton, Editor. 

Maxton Publishers, 15 E. 26th St., New York 10. 
General juvenile publishers. 

Parnassus Press, 33 Parnassus Boad, Berkeley 8, 
Calif. (5) Children’s books of all kinds for all ages. 
Fiction or non-fiction. ‘We seek for freshness and 
originality and would rather take a chance on a 
possibly controversial book than a routine one.’’ Query 
with adequate description of MS; on long fiction three 
sample chapters with outline. Miss Adrien Stouten- 
burg, Editor. Not in market for new material till 
January 1, 1959. 

Peggy Cloth Books, Inc., 109 Worth St., New York 
13. Washable cloth picture books for youngsters | to 
3 years old. Outright purchase. 

Plays, Inc., 8 Arlington St., Boston, Mass. (5) An- 
thologies of one-act plays, book length collections, for 
school age children. A. S. Burack. 

Wm. R. Scott, Inc., 8 W. 13th St., New York 11. 
(10) Juvenile fiction and non-fiction. May Garelick. 
Query with outline. 

The Steck Co., P. O. Box 16, Austin 62, Tex. (20) 
Limited juvenile fiction; textbooks. J. D. Haltom. 
Query. 

Banks Upshaw & Co., 703 Browder St., Dallas 1, 
Tex. (20) Textbooks, workbooks, and juvenile non- 
fiction, games, novelties. W. A. Stigler. 

Franklin Watts, Inc., 699 Madison Ave., New York 
21. (30) Juvenile fiction and non-fiction, especially 
fiction with contemporary background for ages 8 
through 12. 

Whitman Publishing Co., 1220 Mound Ave., Ra- 
cine, Wis. (10) Stories for pre-school and young chil- 
dren; drawings for children’s books; games. Payment 
by arrangement. 

Whittlesey House, 330 W. 42nd St., New York 36. 
Juvenile fiction, non-fiction. (A department of Me- 
Graw-Hill Book Co.) 


AUTHOR & JOURNALIST 


Wonder Books, Inc., 1107 Broadway, New York 
10. Picture story books. P. Edward Ernest, Vice-Presi- 
dent; Doris Duenwald, Executive Editor. 


Religious, Humanitarian 


The American Baptist Publication Society. 
Judson Press. 

C. & R. Anthony, Inc., 300 Fourth Ave., New York 
10. See Master Publications. 

Association Press, 291 Broadway, New York 7. (30) 
Non-fiction, on religious subjects, sociology, social 
problems, recreation, physical education, camping, 
group work, education, guidance, sex, marriage, fam- 
ily life, inspirational. Query first. James Rietmulder. 

Augsburg Publishing House, 426 S. Fifth St., Min- 
neapolis 15, Minn. (15) Owned by Evangelical Luth- 
eran Church. Non-fiction, fiction, juvenile—all with 
religious implications or on definite Christian topics. 
Especially interested in religious and devotional liter- 
ature, theological works, Christmas literature. William 
H. Gentz. Outright purchase or royalty. 

Augustana Book Concern, Rock Island, III. (10) 
Religious books. Outright purchase or royalty. Address 
Secretary of Literature. 

Baker Book House, 1019 Wealthy St., Grand Rap- 
ids 6, Mich. (20) Particularly interested in Bible study 
material and religious textbooks. No fiction. Cornelius 
Zylstra. 

Benziger Brothers, Inc., 70 Fifth Ave., New York 

1. (5) Books for Catholics, any subject. Royalties or 
outright purchase. 

The Bethany Press, 2640 Pine Bivd., Box 179, St. 
Louis 3, Mo. (15) Christian Church: Disciples of 
Christ. Religious books and pamphlets. Darrell K. 
Wolfe, Director. 

Broadman Press, 127 Ninth Ave., N., Nashville 3, 
Tenn. (30) Fiction, non-fiction, juvenile, with religious 
slant or purpose. W. J. Fallis, Editor. Royalty usually, 
occasionally outright purchase of short MSS. Query 
before submitting MSS. 

Christian Edcation Press, Schaff Bldg., 1505 Race 
St., Philadelphia 2, Pa. (5) Devotional; theology; his- 
tory; biography; Christian nurture; symbols; missions; 
evangelism; Christian education. Dr. Fred D. Wentzel. 

Concordia Publishing House, 3558 S. Jefferson 
Ave., St. Louis 18, Mo. (20) Religious and devotional 
non-fiction books; religious novels. O. A. Dorn. 

William B. Eerdmans Publishing Co., 255 Jefferson 
Ave., S. E., Grand Rapids, Mich. (50) Religious works: 
theological, devotional, textbooks; also some fiction 
and juveniles. Query before submitting. 

Friendship Press, 257 Fourth Ave., New York 10. 
(20) Religious books (fiction and non-fiction), and 
plays, maps, filmstrips for adults, young people, and 
— Outright purchase. Does not buy unsolicited 
MSS. 

Grail Publications, St. Meinrad, Ind. (10) Catholic 
works on the popular level. Juveniles with a religious 
(Catholic) background. No fiction of any kind. Rev. 
Jude Woerdeman, O. S. B., Managing Editor. 

B. Herder Book Co., 15-17 S. Broadway, St. Louis 
2, Mo. (10) Catholic non-fiction. 

Jewish Publication Society of America, 222 N. 
15th St., Philadelphia 2. (10) Jewish subjects. Novels; 
non-fiction, adult and juvenile; textbooks; volumes of 
short stories; translations. Juveniles; fairy tales. Royal- 
ties or outright purchase. Dr. Solomon Grayzel. 

The Judson Press, Book Dept., 1703 Chestnut St., 
Philadelphia 3, Pa. (10) Serious but readable books 
dealing with Baptist history and doctrine, church pro- 
grams, Christian education. Very little fiction, religious 
or other. No poetry. Miles W. Smith, Book Editor. 
Query before submitting MSS. 

P. J. Kenedy & Sons, 12 Barclay St., New York 8. 
(20) Catholic novels, biography, other non-fiction, 
juveniles, religious books. Thomas B. Kenedy. 

Loizeaux Brothers, 19 W. 2]st St., New York 10. 
(5) Fundamental Protestant. 
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LITERARY ASSISTANCE 
Non-Fiction 


Technical Juvenile 
Successful, selling writer will criticize, revise and/or re-write 
for limited number of clients. Typing at page rates. Submit 
mss. or outline, any length, any form. Reading fee, $1/M 
words, maximum $25.00, must accompany submission. 


FIR CONE STUDIO 


Fiction 


239 Walnut St. Westfield, N. J. 


COLUMBUS WRITERS’ CONFERENCE 
September 11-13 


Worksh in fiction, article, juvenile and other fields con- 
ducted editors and writers. rizes! Manuscript 
criticism. All sessions held at Pick-Fort Hayes Hotel. For 


details, write to: 
LEIBERMAN 


IRV. 
Cleveland 15, Ohio 


565 Hipp Annex 


YOUR WAY TO SELLING CONFESSIONS 


Let us help =~ find your way to sales, writing for the 
Confessions. 


thorough criticism using 
own work. $1 per 1000 or fraction thereof. Minimum $3. 


Confession Scribe’s 
1301 E. 9th St., No. Long Beach 13, Calif. 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations.) Not a “tell how’ but a SHOW HOW course. 
Personal criticism included. Send stomp for particulars. 
MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


$149.50 


100 copies 40 page Poetry Book 
Other sizes quoted on request 
Sample shown on request 
TRIANGLE PUBLISHING COMPANY 
3104 Ross Ave. Dallas, Texas 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service; 
worldwide clientele. Modern methods. Editing, — 
rewriting, ghosting, instruction; books, stories, speech es, 
articles, poems, fiction, non- -fiction, text books. Each Prope 
erly typed when ready. Free carbon on white pee. 1.25 
to $1.75 a thousand word average. Minimum $6. 

IRMA A. GWIN- BUCHANAN 

(San Francisco 1918 to 1943) 
2140 Empire St., 5, 


GHOST WRITING 


My work has been published in the United States, Canada, 
England, Scotland, India and in Braille. I’d like to help you, 
too. Tell me your needs and write for details. 
WILL LOZIER 
134-35 Cherry Avenue, Flushing 55, N. Y. 


po 

important to the editor. One of the best paying markets 

and an open field for beginners. We give you helpful, 
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Master Publications, 300 Fourth Ave., New York 
10. (3) A division of C. & R. Anthony, Inc. Self-im- 
=e inspirational, religious. Robert Anthony, 
ditor. 

Moody Press, 820 N. La Salle St., Chicago 10. (20) 
Particularly interested in Christian fiction; Christian 
textbooks; juvenile Christian fiction and non-fiction. 
Royalties; occasionally outright purchase. E. A. 
Thompson. 

Morehouse-Gorham Co., 14 E£. 41st St., New York 
17. (25) Religious non-fiction and textbooks, pri- 
marily for the Episcopal Church. C. P. Morehouse. 

Muhlenberg Press, 2900 Queen Lane, Philadelphia 
29, Pa. (15) Book publishing department of the 
United Lutheran Publication House. Books on Christian 
theology, church organization, Christian living, and 
allied subjects; volumes which constitute ‘‘tools’’ for 
pastors or church workers; a few works of fiction. 
Average length of MSS., 80,000 words. Dr. G. Elson 
Ruff, Editor-in-Chief; Albert P. Stauderman, Man- 
aging Editor. 

The Newman Press, Westminster, Md. (75) Catho- 
lic novels, religious books, translations, reprints. John 
J. McHale, Editor. 

Fleming H. Revell Co., Westwood, N. J. (30) In- 
terdenominational religious books. Frank S. Mead. 

St. Anthony Guild Press, 508 Marshall St., Paterson 
3, N. J. (10) Catholic books, adult and juvenile. 

Schocken Books, Inc., 67 Park Ave., New York 16. 
Non-fiction; special interest in Jewish subjects. Na- 
hum N. Glatzer, Editor. 

The Seabury Press, | Fawcett Place, Greenwich, 
Conn. (20) Religious material (Episcopal) for chil- 
dren and adults. General religious trade books. Usual- 
ly royalty, occasionally outright purchase. Robert N. 
Fuller, President. 

Sheed and Ward, Inc., 840 Broadway, New York 3. 
(35) Specializes in non-fiction for Catholic market— 
concentration in theological writing. Publishes some 
fiction, verse, juveniles, for Catholic readers. Philip 
Scharper, General and Education Editor; Patricia 
Welch, Juvenile Editor. Address MSS. to Ruth Reidy, 
Editorial Department. 

W. A. Wilde Co., 131 Clarendon St., Boston 16, 
Mass. (5) Religious books. A. Allen Wilde, Editor. 
Query before submitting MSS. 

Zondervan Publishing House, 1415 Lake Drive, 
S. E., Grand Rapids 6, Mich. (80) Religious, novels, 
textbooks, non-fiction, juvenile fiction. T. A. Bryant. 


Specialized (Including Scientific 
and Technical) 


Academic Press, Inc. 111 Fifth Ave., 
3. (70) Scientific and technical. 

Aero Publishers, Inc., 2162 Sunset Blvd., Los An- 
geles 26, Calif. Aviation books only 

All-Pets Books, Inc., P. O. Box "51, Fond du Lac, 
Wis. Pamphlets and books by experts qualified to ad- 
vise pet Owners and animal hobbyists. Assignment 
chiefly, but inquiries are welcome. Jay Gossett, Edi- 
tor. 

Arco Publishing Co., 480 Lexington Ave., New 
York 17. (30) How-to-do-it books, Civil Service, non- 
fiction. Royalty or outright purchase. David Turner. 

Barnes & Noble, Inc., 105 Fifth Ave., New York 
3. (25) College Outline Series, digests of college sub- 
jects; Everyday Handbooks, factual books for the lay- 
man; scholarly reprints; college textbooks. John W 
Barnes. 

M. Barrows & Co., Inc., 425 Fourth Ave., New 
York 16. (15) Homemaking, gardening, cooking, dec- 
orating, how-to, crafts, sewing. John T. Lawrence. 

Basic Books, Inc., 59 Fourth Ave., New York 3. 
Scholarly non-fiction, especially in behavioral sciences 
—particularly psychology and psychoanalysis; physical 
and biological sciences. 
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Charles A. Bennett Co., Inc., 237 N. Monroe St., 
Peoria 3, Ill. (7) Textbooks and reference books on 
industrial education, home economics, driver educa- 
tion, high school mathematics, and art crafts. Paul 
Van Winkle, Editor. 

Berkshire Publishing Company, 18 Brattle St., 
Cambridge 38, Mass. (10) Regional and photographic 
books, engagement calendars, Education books, guides 
to dining, etc., gift books, address books. Ruth 
V. Noble, Editor. Payment by mutual agreement. 
Query. 

The Blakiston Division, McGraw-Hill Book Com- 
pany, 330 W. 42nd St., New York 36. Medical works. 
William F. Keller, Editor-in-Chief. 

Chemical Publishing Co., Inc., 212 Fifth Ave., New 
York 10. (10) Chemical, technical, and scientific 
books. 

Comstock Publishing Associates, 124 Roberts Place, 
Ithaca, N. Y. (8) Educational works on biological 
science; textbooks; non-fiction. 

Cornell Maritime Press, Cambridge, Maryland. (5) 
Marine non-fiction; technical and how-to-do books. 
Subsidiary imprint: Tidewater Publishers: historical 
and general books on Maryland, Delaware, Virginia. 
Felix M. Cornell. 

F. A. Davis Co., 1914-16 Cherry St., Philadelphia 
3. (10) Medical and nursing technical books. (Miss) 
Emily Anderson. 

Dodge Books, 119 W. 40th St., New York 18. (8) 
Architecture, construction, engineering, water supply 
and sanitation, and related technical subjects. Popu- 
lar books on furniture making and similar ‘‘how-to- 
do-it’’ subjects. Daniel N. Fischel, Editor. 

Frederick J. Drake & Co., 9 S. Clinton St., Chicago 
6. (6) Commercial art, mechanical, technical books; 
practical books for home study and vocational train- 
ing; how-to-do-it books. S. W. Drake. 

Fairchild Publication, Book Division, 7 E. 12th St., 
New York 3. (10) How-to books in all types of mer- 
chandising. 

B. C. Forbes & Sons Publishing Co., Inc. 70 Fifth 
Ave., New York 11. (20-25) Business and financial 
non-fiction, textbooks, and technical books on invest- 
ing. Malcolm S. Forbes. 

The Foundation Press, Inc., 268 Flatbush Ave. 
Extension, Brooklyn 1, N. Y. (15) Law and business. 

Fountain Press, 46-47 Chancery Lane, London, W 
C. 2, England. Photography. 

Froben Press, Binney Drive, Fort Pierce Beach, Fla. 
Books in medicine and allied subjects. Ellen H. Ringer. 

Hillhouse Press, “Box 1360, New Haven, Conn. 
Books on science, medicine, only. Mark Keller. 

Institute of Pacific Relations, 333 Sixth Ave., New 
York 14. (10) Specialized publishers of non-fiction 
books on Pacific and Far Eastern affairs. 

Interstate Printers & Publishers, Inc., 19 N. Jack- 
son St., Danville, Ill. (10) Trade titles on weddings; 
speaking; business correspondence. Technical and 
educational books on agriculture, physical education, 
school law, athletics. Russell L. Guin. 

Carl W. Jones Magic Publications, 4854 France 
Ave. S., Minneapolis 10, Minn. Magic and conjuring. 
E. W. Hawkes. 

Judy Publishing Co., 3323 Michigan Blvd., Chicago 
16. (30) Dog books principally. Does not solicit MSS. 
Query. Will Judy. 

Lea & Febiger, 600 S. Washington Sq., Philadelphia 
6. (25) Textbooks and monographs; medical, dental, 
pharmaceutical, nursing, veterinary science, agricul- 
ture, general scientific books. 

H. L. Lindquist Publications, 153 Waverly Place, 
New York 14. Hobby books. 

McKnight & McKnight Publishing Co., Blooming- 
ton, Ill, (5) Industrial education, homemaking, craft 
and guidance books; text-books. W. D. Stephens. 

Meredith Publishing Co., 1716 Locust St., Des 
Moines, lowa. Books and pamphlets on home, rural, 
and farm subjects. Outright purchase. 
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Military Service Publishing Co., Harrisburg, Pa. 
(5) Military textbooks and technical books. Also trade 
books (fiction or non-fiction) with a military flavor. 
Royalties or outright purchase. Joseph B. Sweet. 

Morgan & Morgan, Inc., 101 Park Ave., New York 
17. All subjects related to photography, especially the 
practical how-to-do angle. Willard D. Morgan, Presi- 
dent. Royalty or cash payment. 

Oceana Publications, 80 Fourth Ave., New York 3. 
(20) Law for the layman; international law and re- 
lations; non-fiction text-books. Contact Executive 
Editor, Edwin S. Newman. 

Popular Mechanics Press, 200 E. Ontaria St., Chi- 
cago 11. (6) How-to-do-it books, 100-200 pages. Roy 
Protzman. 

Printers’ Ink Books, 100 Garfield Ave., New Lon- 
don, Conn. (10) Business books on advertising, mar- 
keting, selling, management. Paul A. Pollock, Editor. 

Science Research Associates, 57 W. Grand Ave., 
Chicago 10. Psychological tests; guidance and pro- 
fessional books and materials; reading improvement 
materials; classroom texts; Life Adjustment, Junior 
Life Adjustment, and Better Living Booklets. 

Sentinel Book Publishers, Inc., 112 E. 19th St., 
New York 3. Books on pets, arts, crafts, sports, edu- 
cation, entertainment, hobbies, games. (18,000 words 
up.) Royalty; outright purchase. L. Sackman, Man- 
aging Director. 

Simmons-Boardman Books, Division of Simmons- 
Boardman Publishing Corporation, 30 Church St., 
New York 7. (7) Trade, technical books on rail and 
marine transportation, carpentry, building, hobbies. 
Russell F. Moore. 

Charles E. Tuttle Company, Rutland, Vt. (25) Books 
on the Orient, especially Japan; antique collecting; 
local histories and genealogies. (Main publishing of- 
fices are in Japan: 15 Edogawa-cho, Bunkyo-ku, 
Tokyo, Japan. Meredith Weatherby, Editor.) 

Whiteside, Inc., 425 Fourth Ave., New York 16. 
Books in the field of social welfare including social 
work, adult education, geriatrics, public service, com- 
munity organization, recreation, guidance, and men- 
tal health. 

John Wiley & Sons, Inc., 440 Fourth Ave., New 
York 16. (125) Scientific, technical, and business 
books. 

The Williams & Wilkins Co., Mt. Royal and Guil- 
ford Aves., Baltimore 2, Md. (90) Medical. Dick M. 
Hoover. 

The Writer, Inc., 8 Arlington St., Boston 16, Mass. 
(5) Books for writers. A. S. Burack. 

Year Book Pblishers, Inc., 200 E. Illinois St., Chi- 
cago 11. (25) Medical. 


Textbooks 


Addison-Wesley Publishing Company, Inc., Read- 
ing, Mass. (7) College textbooks on all subjects. W. 
H. Blaisdell. Query. 

Allyn and Bacon, Inc., 41] Mount Vernon St., Bos- 
ton 8, Mass. (8) Elementary, secondary, college text- 
books. 

American Book Company, 55 Fifth Ave., New York 
3. (20) School and college textbooks. Editor-in-Chief, 
Or. Leo H. Gans; Editor College Books, Dr. James U. 
Rundle. 

William C. Brown Co., 135 S. Locust St., Dubuque, 
lowa. Textbooks, laboratory manuals, and workbooks 
from faculties of universities and colleges only. 

Burgess Publishing Co., 426 S. Sixth St., Minne- 
apolis 15, Minn. (8) Mimeoprint and photo offset pub- 
lishers. College and preliminary textbooks and lab- 
oratory manuals. C. S. Hutchinson, Sr. 

Catholic Education Press, Catholic University of 
America, Washington 17, D. C. (10) Elementary, 
secondary and college textbooks. 

Ginn and Company, Statler Office Bldg., Boston 17, 
Mass. (25) Textbooks for schools and colleges. H. C. 
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Lucas, President; H. M. Halvorson, elementary books; 
J. B. Palmer, high school books; H. B. Stanton, col- 
lege books. 

Globe Book Co., Inc., 175 Fifth Ave., New York 
10. (10) Texts for elementary, junior and senior high 
school use. S. M. Polter, President. 

Gregg Publishing Division, McGraw-Hill Book Co., 
Inc., 330 W. 42nd St., New York 36. (60) Commer- 
cial education textbooks. Royalties, outright purchase. 
Roy W. Poe. 

D. C. Heath & Co., 285 Columbus Ave., Boston 16, 
Mass. (40) Textbooks for schools, colleges. John S. 
Smyth. 

International Textbook Co., Scranton 15, Pa. (10) 
College textbooks in engineering, accounting, indus- 
trial arts, fine arts, mathematics. 

Iroquois Publishing Co., Inc., Iroquois Bldg., Syra- 
cuse 2, N. Y. Textbooks, workbooks, teaching devices 
only. Royalties, outright purchase. John V. D. South- 
worth. 

Richard D. Irwin, Inc., 1818 Ridge Road, Home- 
wood, Ill. (35) College textbooks in economics and 
business; books for industry. Richard D. Irwin. 

Laidlow Brothers, Thatcher and Madison, River 
Forest, III. Elementary and secondary school textbooks. 
Herbert L. McClure, Editor. Letters concerning manu- 
scripts should be addressed to John Laidlaw, Jr., 
President. 

The C. V. Mosby Co., 3207 Washington Blvd., St. 
Louis 3, Mo. (35) Medical, dental, nurses’, and col- 
lege texts. 

Noble & Noble, Publishers, Inc., 67 Irving Pl., New 
York 3. Basic textbooks for elementary schools. Un- 
solicited MSS. seldom accepted. J. Kendrick Noble. 

Odyssey Press, 55 Fifth Ave., New York 3. Text- 
books, mainly college. Russell G. Booth. 

Oxford Book Co., Inc., 222 Fourth Ave., New York 
3. High school basal textbooks, visual aids, con- 
densed texts, review books, social science pamphlets, 
guidance pamphlets, workbooks, educational devices. 
M. H. Kessel, President. 

John F. Rider, Publisher, Inc., 116 W. 14th St., 
New York 11. (20) Technical textbooks, including 
audio, radio, television, mathematics, electronics, and 
science. All levels. Preferred lengths, 40,000-80,000 
words. Royalty, possibly outright purchase. Jerome 


Kass. 

Benj. H. Sanborn & Co. See The L. W. Singer Com- 
pany, Inc. 

W. B. Saunders Co., W. Washington Sq., Phila- 
delphia 5, Pa. (50) Textbooks: medicine, surgery, vet- 
erinary, dentistry, nursing, college sciences, physical 
education. John L. Dusseau. 

Silver Burdett Company, Morristown, N. J. (10) 
High school and elementary textbooks; supplementary 
books, primarily informational; short stories for ele- 
mentary readers. Charles S. Ross. 

The L. W. Singer Company, Inc., 249-259 W. Erie 
Blvd., Syracuse 8, N. Y. (Has absorbed Benj. H. 
Sanborn & Co.) Elementary and secondary school 
textbooks. Trevor K. Serviss, Editor-in-Chief. 

The University Publishing Company, 1126 Q St., 
Lincoln 1, Neb. Elementary and secondary textbooks 
only. Mrs. Magdelene Craft Radke. 

Webster Publishing Co., 1808 Washington Ave., 
St. Louis 3, Mo. (6) Elementary and secondary text- 
books. Robert Rahtz. 

World Book Company, 313 Park Hill Ave., Yonk- 
ers, N. Y. (12) Elementary, high school, and college 
textbooks and standard tests. 


University Presses 


The Antioch Press, Yellow Springs, Ohio. (10) Non- 
fiction and scholarly books in philosophy, history, 
social science, etc. Query. Paul H. Rohmann. 

Carnegie Press, Carnegie Institute of Technology, 
Pittsburgh, Pa. (4) Non-fiction. Stanley R. March. 
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Catholic University of America Press, 620 Michigan 
Ave., N. E., Washington 17, D. C. (10) Query. Right 
Rev. Msgr. James A. Magner. 

Columbia University Press, 2960 Broadway, New 
York 27. (75) Non-fiction, reference books, history, 
economics, science, politics, sociology, education, re- 
ligious; textbooks, translations. Charles G. Proffitt. 

Cornell University Press, 124 Roberts Place, Ithaca, 
N. Y. (35) Non-fiction, textbooks, technical books, 
translations. Victor Reynolds, University Publisher. 

Dartmouth Publications, Baker Library, Hanover, 
N. H. Specialized publishers of Dartmouth College 
and regional history. 

Duke University Press, Box 6697, College Station, 
Durham, N. C. (10) Scholarly works. 

Harvard University Press, 79 Garden St., Cam- 
bridge 38, Mass. (100) Scholarly books, non-fiction in 
all fields. 

Indiana University Press, Bloomington, Ind. (30) 
Non-fiction, both scholarly and general interest trade 
books. Bernard B. Perry. 

lowa State College Press, Ames, lowa. (10) Non- 
fiction, textbooks, reference books in science, agricul- 
ture, engineering, veterinary medicine, home econom- 
ics, and books of regional nature about lowa and 
Middle West. Marshall Townsend. 

Johns Hopkins Press, Gilman Hall, Homewood, Bal- 
timore 18, Md. (15) Non-fiction; scientific, history, 
literary criticism, political economy, medicine, general 
books. Harold E. Ingle, Director; John H. Kyle, Editor. 

Louisiana State University Press, Baton Rouge 3, 
La. (15) Non-fiction scholarly books: biography and 
history, Southern, Civil War, American, general; po- 
litical science; literary criticism. Science books on 
geology, petroleum, physics, chemistry, agriculture, 
mathematics. Trade books on all subjects. D. R. 
Ellegood, Director; R. Y. Zachary, Editor. 

New York University Press, 32 Washington Place, 
New York 3. (35) Non-fiction in the fields of litera- 
ture, public affairs, science, medicine, law, and the 
arts. William B. Harvey, Director. 

Princeton University Press, Princeton, N. J. (50) 
Non-fiction, for a scholarly audience. Herbert S. 
Bailey, Jr., Director and Editor; Miriam Brokaw, 
Managing Editor. 

Rutgers University Press, New Brunswick, N. J. (20) 
Non-fiction, especially in humanities, general history 
including Byzantine and New Jersey, agriculture, and 
belles lettres. William Sloane. 

Southern Methodist University Press, Dallas 5, Tex. 
(5) Non-fiction. Allen Maxwell. Query. 

Stanford University Press, Stanford, Calif. (35) 
Scholarly works; all types except fiction, verse, plays. 
Leon E. Seltzer, Director. 

Syracuse University Press, Box 87, University Sta- 
tion, Syracuse 10, N. Y. (10) Non-fiction, technical, 
scholarly, and educational. 

University of California Press, Berkeley 4, Calif. 
(50) Non-fiction, scholarly or for general audience; 
translations. August Fruge. 

University of Chicago Press, 5750 Ellis Avenue, 
Chicago 37. (60) Non-fiction, textbooks, religious, 
medical. Roger W. Shugg, Director; Rollin D. Hemens, 
Alexander J. Morin, Carroll G. Bowen, Emily Schoss- 
berger, Editors. 

University of Florida Press, Stadium Bldg., Gaines- 
ville, Fla. (15) Non-fiction. Lewis F. Haines. 


University of Georgia Press, Athens, Ga. (10) Non- 
fiction, scholarly works. Ralph H. Stephens. 

University of Illinois Press, Urbana, III. (15) Schol- 
arly non-fiction of specialized and general interest. 

University of Kansas Press, Journalism Bidg., Law- 
rence, Kansas. (10) Non-fiction, works of scholarship. 
Regional material, exclusive of fiction and poetry. 
Clyde K. Hyder. 

University of Kentucky Press, Room 72, McVey 
Hall, Lexington, Ky. (10) Significant scholarly works, 
especially those dealing with the South and the Ohio 
Valley. Bruce F. Denbo, Director. 

The University of Michigan Press, Ann Arbor, 
Mich. (40) Non-fiction. 

University of Minnesota Press, 2037 University 
Ave., S.E., Minneapolis 14, Minn. (20) Principally 
non-fiction, many types. John Ervin, Jr., Director; 
Jeanne Sinnen, Senior Editor. 

University of Nebraska Press, Administration Hall 
Ill, Lincoln 8, Neb. (7) Non-fiction, scholarly and 
regional books. 

University of New Mexico Press, Albuquerque, N. 
M. (15) Books in scholarly fields, and on Southwest- 
ern subjects. 

University of Notre Dame Press, Notre Dame, Ind. 
(10) Scholarly books and monographs on any subject; 
religious books (Catholic) of a scholarly nature. John 
P. Defant, Director. 

University of Oklahoma Press, Norman, Okla. (30) 
Scholarly non-fiction in al! fields; Western Americana, 
history, literary criticism, musicology, biography, tech- 
nical subjects. Savoie Lottinville, Director. 

University of Pennsylvania Press, 3436 Walnut St., 
Philadelphia 4, Pa. (20) Non-fiction, scholarly and 
general. Thomas Yoseloff, Director. 

University of Pittsburgh Press, 3309 Cathedral of 
Learning, Pittsburgh 13, Pa. (10) Non-fiction; region- 
al history a specialty. Mrs. Agnes L. Starrett. 

University of South Carolina Press, Columbia, S. C. 
(10) Non-fiction. Query. 

The University of Tennessee Press, B. A. 67A, 
Knoxville, Tenn. (4) Non-fiction by University of 
Tennssee faculty members; a few others particularly 
pertinent to the region. Louis T. Iglehart, Managing 
Editor. 

University of Texas Press, Austin 13, Tex. (20) 
Scholarly books and monographs and Southwest re- 
gional material. No fiction, poetry, or juveniles. Frank 
H. Wardlaw, Director. 

University of Virginia Press, Box 3786, University 
Station, Charlottesville, Va. (5) Non-fiction of his- 
torical, bibliographical, or literary interest; especially 
interested in American history. Charles E. Moran, Jr., 
Director; Mrs. Hilda Noel Schroetter, Editor. 

University of Washington Press, Seattle 5, Wash. 
(10) Scholarly works. W. M. Read. 

University of Wisconsin Press, 430 Sterling Court, 
Madison 6, Wis. (20) Non-fiction. Thompson Webb, 
If. 

Vanderbilt University Press, Nashville 5, Tenn. (6) 
Non-fiction in the humanities, social sciences, medi- 
cine. R. R. Purdy. 

Wayne State University Press, Detroit 2, Mich. (6) 
Scholarly works and other books appropriate for 
university publishing. Dr. Harold A. Basilius, Director. 

Yale University Press, 143 Elm St., New Haven 7, 
Conn. (50) Non-fiction. Yale Series of Younger Poets. 
Eugene Davidson. 


FREE! FREE! FREE! Analysis of a THIS WEEK SHORT-SHORT by Robert Oberfirst 


THIS WEEK with a circulation of about 10,000,000 publishes the best short-shorts obtainable and pays the 
highest rates. This booklet shows what makes a This Week short-short tick. Stewart Beach, Fiction Editor 
of THIS WEEK, writes me regarding this booklet: “| read with a great deal of interest your analysis of a 


This Week short-short and | thought it was just right. | felt it was something of a classic . . 


It will be 


mailed free to all writers seriously interested in writing short-short fiction. 


ROBERT OBERFIRST, Literary Agent, 


P. O. Box 539, Ocean City, New Jersey 
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ADEAS Ss 


ADEAS offers you an inexpensive opportunity to ad- 
vertise your miscellaneous wants and wares, Rate: 9c 
a word, first insertion, 8c a word, subsequent consecu- 
tive insertions of the Adea without change; no agency 
commission allowed. A checking copy of the maga- 
zine, 10c extra. Copy and remittance must reach us 
by the 28th of the second month preceding insertion. 
Critics, courses, agents, typists, may use display adver- 
tising only. AUTHOR & JOURNALIST, 1313 National 
Bank of Topeka Bldg., Topeka, Kans. 


BOOKS, WRITERS’ HELPS 


“BEST PLOTTING SYSTEM,” 25¢, A. H. Taylor, 126 East 
Ocean Drive, Portsmouth, Va. 


BEYOND THE ELEMENTARY basis of writing lies—under- 
standing of the creative RHYTHM IN WRITING! You 
pow ta escape it. $1.00—Risser—30 W. Bayaud—Denver, 

jo. 


EARN AS YOU LEARN WRITING—Dorothy Banker Turner's 
popular, practical, specific book on writing to sell. Re- 
vised 1958 printing. $2 postpaid. Creative Press, Clare- 
mont, California. 


USED COURSES AND INSTRUCTION BOOKS bought, sold and 
List 10c. SMITH‘’S, 124 Marlborough Rd., 
m, Mass. 


MILLIONS CHARACTERS AND PLOTS at your fingertips. 
Characterization Kit contains nearly 3000 traits, 10 charts, 
wheel, emotions list, etc. Create realistic characters that 
sell today’s stories. Complete Kit $2. Also Plot Kit $2. Both 
Kits $3. Write for more information, FREE roundtable. 
Blois, 2208A Overdene, Rockford, Illinois. 


WILL BUY old copies of HOBO NEWS. Billy Grout, Greens- 
burg, Louisiana. 


FOOL-PROOF HANDBOOK of English. Every writing problem 
explained and illustrated. $1.00. Marjorie Davidson, Lacey- 


ville, Penna. 
PLOT SUGGESTER. Ingenious wheel-system. Will produce 
thousands and thousands of plot germs—for any kind of 


jute in ie. post and packing poid. 
Writers’ Ring, Clun, Shropshire, England. 


OLD COPIES AUTHOR & JOURNALIST, 1952-56, 20 cents 
each. Bonnie S. Ball, Haysi, Virginia. 


MARKETS 


a FILLER MARKETS described—$1.25. Marion Gee, Box 


71, Charleston, S$. C 


INFORMATION GUIDE for cartoonists and gagwriters. Full 
of new cartoon markets, tips, hints, cartoon and gag- 
writing lessons and cartoon news. Send for free details. 
Information Guide, 2776 California Court, Lincoln, Nebr. 


SERVICES 


RESEARCH IT WITHIN an inch of its life. At Competent 
Libraries. Trustworthy, inexpensive. Stanley, P.O. Box 
8612, Brightwood Station, Washington, D. C. 


PHOTOGRAPHS FOR WRITERS. Reasonable. Paul’s Photos, 
3702 Lakewood Ave., Chicago 13. 


YOUR STORIES adapted for television. See Will Lozier’s ad, 
Page 27. 


PERSONALS 


LEARN WHILE ASLEEP! Exciting details free. Sleep-Learning 
Association, P. O. Box 24-AJ, Olympia, Washington. 


WANT A HAPPY LIFE — See my ad on page 25. Anthony 
Oliver. 
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BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 


Articles by top-name authors 
A different market list in every issue 


Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 


1 enclose remittance for my subscription: 
$3 for 2 years (saving me $3 over 
single copy cost) 

$2 for 1 year (saving me $1 over 
single copy cost) 


50c additional per year outside U.S.A. 
(Single copies 25c¢ each) 


City & State __-~ 


ACCURATE MARKET 
LISTS 


The manuscript market lists published in AUTHOR 

& JOURNALIST are recognized as tops in accuracy 

and reliability. 

Special market lists are contained in the following 

issues: 

British Markets. Religious Magazines. October, 
1957 

Syndicates. Greeting Cards. Amateur Plays. 
November, 1957 

Business (Trade) Magazines. Company Publica- 
tions. December, 1957 

Juvenile Magazines. February, 1958 

Poetry, (Including Light Verse). March, 1958 

Fillers. April, 1958 

Short-Short Stories. May, 1958 

Travel. Farm.Magazines. June, 1958 

Handy Market List. July, 1958 


Send 25c (coin or stamps) for each copy you wish. 


AUTHOR & JOURNALIST 
1313 National Bank of Topeka Bldg. 
Topeka, Kansas 


L@ 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
lane to help lonely, refined, marriageable men andwomen 
d compatible friends. Discreet, confidential service .. .. 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 
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Coming to Our contracts 
New York? } assure you of 
Drop in National 
for a chat Published by Advertising 
ebout your Vantage Press, Inc., 120 W. 31 St., New York 1 aaticaand 
Branch Offices: Washington, D. C., Chicago, Ill., and Hollywood, Calif. 


Vol. 58, No. 8 


August, 1958 


Publish Now to 
Profit from Coming 
Boom and Inflation 


Leading economists and govern- 
ment experts say that the nation’s 
economy is heading for another 
period of boom and inflation. This 
means higher prices for virtually 
everything we buy—food, homes, 
appliances—and higher incomes for 
all. 

What does this mean to you, the 
author of an unpublished manu- 
script? It means that by publishing 
now, you will probably save 10% or 
more over what you are likely to 
pay in the not-too-distant future. 
Everything that goes into the mak- 
ing of a book—paper, binding, 
printing, typography—will increase 
in price, too. 

Plan now to have your book ready 
for the market when the next phase 
of this boom gets under way, which 
may be six to nine months from 
now. With increased employment 
and higher wages ahead, your book 
will be available when the economy 
moves into still higher gear. 

Fill in and mail the coupon for 
our free 24-page booklet explaining 
how Vantage’s successful subsidy 
program can help you get your book 
published soon. 


Excellent Newspaper 
Publicity Breaks for 
Vantage Authors 


Some of America’s leading news- 
papers and newspaper syndicates 
featured Vantage books in recent 
weeks. 

The Providence (R.JI.) Journal 
devoted a full-page picture story to 
Father Wm. Gillooly and his 
book, St. Dominic Savio . the 
Washington Sunday Star Feature 
Section had a three-page picture- 
and-text account of Adm F. I. Ent- 
wistle’s book, A Practical Guide To 
Your Financial Future. How To 
Get Out of Doing It Yourself, by 
William Galbraith, was featured in 
the San Francisco Call-Bulletin and 
by the Women’s News Service (65 
members) ... the same news ser- 
vice headlined The Trouble With 
Women, by Dr. Eleanor Metheny 
and Dr. James A. Peterson. 

Coming up is a discussion of B. 
Robert Berg’s Psychology in Chil- 
dren’s ee: by Dr. Frances L. 
Ilg and Dr. uise Bates of the 
Gesell Institute, New Haven, Conn., 
who will devote several days of 


their nationally syndicated column 
to this provocative book. 


Vantage Sells Subsidiary Rights on 
Two Recently Published Titles 


FTC Regulating 
Subsidy Publishers 


For the past few years, the 
U.S. Federal Trade Commission 
has been studying the subsidy 
publishing industry in an effort 
to set up rules of fair competi- 


tion. Vantage Press, one of the 
leaders in the field, has co- 
operated fully with FTC, agree- 
ing to modify and change adver- 
tising phraseology in the in- 
terests of better public under- 
standing. 


“Our aim,” says Alan F. 
Pater, President, “is to provide 
honest, efficient service to all 


authors, and we are happy to see 
the Commission lay down rules 
which will protect the average 
author. We are certain these 
rules will strengthen subsidy 
publishing in all its aspects.” 


Garroway, Fannie Hurst, 
Interview Vantage Writer 


Dr. Eleanor Meth- 
eny, well-known 
Professor of Educa- 
tion at the Univer- 
sity of Southern 
California, and_ co- 
author of The 


Trouble With Wo- 

men, appeared during 

June on the NBC-TV 

national network Or. Metheny 
show, “Today” star- 


ring Dave Garroway. Her book was 
discussed the following week by 
Fannie Hurst, the well-known novel- 
ist, on her Dumont-TV program, 
“Showcase.” Both appearances were 
arranged by the Vantage Press pub- 
licity and promotion department. 


Name 
FREE ! Address 


New York, N.Y.—All Vantage 
Press books are studied closely with 
an eye to selling subsidiary rights, 
and gaining extra income for Van- 
tage authors, While not all books 
have subsidiary possibilities, we 
have made many such sales in the 
past, two of them in the last few 
months. 

Frederick Muller, 
Ltd., of London, 
England, has just is- 
sued the English edi- 
tion of Sex Variant 
Women in Literature, 
a scholarly work by 
Jeannette H. Foster. 
A substantial ad- 
vance royalty was 
paid, of which 90% 
goes to the author, 
under the terms of the standard 
Vantage subsidy contract. 

Another recent sale was to Maga- 
zine Management, New 
lishers of Stag and a 
company purchased a_ 15,000-word 
extract from I Solemnly Swear, by 
Set. Robert Morris “Vanderbilt” 
Brown. Brown, incidentally, was 
featured in Life Magazine during 
the famous Provoo treason trial 
several years ago. 

If we think our work has subsidi- 
ary possibilities for foreign rights, 
soft-cover reprint, book clubs, con- 
densation, or other rights, we call 
your book to the attention of those 
companies likely to be interested. 
This is just one of many services 
we offer Vantage authors. 
terested in this type of service? 
Mail the coupon for our 24-page 
free booklet describing our popular 
subsidy publishing program, 


VANTAGE PRESS, INC. 


New York @ Washington 
Chicago @ Hollywood 


Sgt. ‘frown 


| Looking for a Publisher? Mail this coupon! 
(Mail to office nearest you) | 


Vantage Press, Inc., Dept. BB, 
120 W. 31 St., New York 1, N. Y. | 
In California: 6253 Hollywood Blvd., Hollywood 28 

In Midwest: 343 
In Washington, D.C.: 1010 Vermont Ave., N.W 

Please send me your free 24-page illustrated book- 
let explaining your subsidy publishing program. | 


So. Dearborn St., Chicago 4, IIL. 


